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1. INTRODUCTION

The regeneration of historic parts of the city with the 
goal of giving them new functions, particularly tourism 
and recreational (leisure), is a common practice all over 
the world (Hoffman, Fainstein, Judd, 2003). Examples 
of the success of many cities (especially European) based 
on this scheme since the second half of the 20th century 
have strengthened belief in its effectiveness. It is the eco-
nomic strength and benefits of developing tourism for the 
local economy have become most convincing, as well as 
the relatively easy implementation of tourism develop-
ment strategies. ‘Coupled system’ tourismification as 
a tool for and aim of urban regeneration, shapes con-
temporary urban landscapes (often iconic cultural land-
scapes) from Kyoto to New Orleans, via Beijing, Mashhad, 
Venice and Kraków. Determined by the local context, it 
has different effects, although in the second decade of 

the 21st century many examples show its Janus face 
(see the examples of Venice, New Orleans or Mash-
had – see for instance Gotham, 2005; Kowalczyk-Anioł, 
Afshar, 2018). 

The experience of western cities in the field of revital-
ization and the creation of (new) tourist spaces (Włodar-
czyk, 2011; Kazimierczak, 2012), as well as the undesirable 
effects of tourism development and contemporary ap-
proach to the historical urban fabric and heritage (ur-
ban cultural landscape – Taylor, 2016) suggest taking into 
account the interests of the local community, and in face 
of an awareness of the threatening consequences associ-
ated with tourismification (Jansen-Verbeke, 1998; Kowal-
czyk-Anioł, 2019a, 2019b), in renewing historical space. 

In the current discussion on urban regeneration there 
is a consensus that this process should always apply to an 

http://dx.doi.org/10.18778/0867-5856.29.2.04
https://orcid.org/0000-0001-9328-4855
https://orcid.org/0000-0002-7483-2534
https://orcid.org/0000-0002-1547-9304
https://orcid.org/0000-0001-9328-4855
https://orcid.org/0000-0002-7483-2534
https://orcid.org/0000-0002-1547-9304


32                                                                          Tourism 2019, 29/2 
 

 

  

area, a fragment of urban space, a district, neighborhood 
or at least an urban quarter (Kaczmarek, 2019). As Kacz-
marek and Kazimierczak point out (2019), the purpose 
of such activity is to revive an area to meet the needs (cur-
rent and future) of the users of this space. Despite many 
repetitive mechanisms, this process is contextual because 
the causes, course and effects of the regeneration process 
are topographically conditioned, i.e. dependent on the 
place of implementation. In this article, the context defines 
one of the five oldest districts of Tehran (Iran) – Oudlajan.1  

The contemporary approach to urban regeneration 
(revitalization) exposes the comprehensive nature of this 
process, which includes the morphological (i.e. spatial-
functional and architectural-urban dimensions), econom-
ic, social, cultural and ecological dimensions (cf. Kacz-
marek, 2019; Markowski, Stawasz, 2007; Kozłowski, Woj-
narowska, 2011). The focus of the article is regeneration 
in the spatial, functional, architectural and urban di-
mensions. The area under consideration is an example of 
a ‘problem area’ whose ‘malfunc-tion’ is caused by social 
problems as well as the material and functional degra-
dation. Therefore, the authors assume that the need for 
regeneration results not only from its current state of de-
terioration but also from its attractive location in a central 
space of the city. Attempts to renovate individual build-
ings in this district (Rezaei, Rasouli, Azhdari, 2019) have 
so far demonstrated the urgent need for careful planning 
of neighborhood change.  

As Lotfi (2011) mentions, Tehran has a rich but un-
used historical and tourism potential (cultural and natu-
ral). Ziyaei, Abbasi,  Kazemian & Karoobi (2016) indicate 
that the main challenge for planning and managing tour-
ism is that the city’s attractions (disappearing in the bustle, 
crowds and traffic) are not noticed by tourists (coming 
mainly for business and medical purposes). At the same 
time, Tehran is one of the biggest tourist destinations in 
Iran (about four million tourists in 2013 – Ziyaei, Abbasi,  
Kazemian, Karoobi, 2016). As the capital with two inter-
national airports, is visited by the majority of foreign 
tourists, Tehran is at the same time a dynamic metropo-
lis of several million whose authorities (according to 
the vision of the Iranian authorities – see Kowalczyk-
Anioł, Afshar, 2018) perceive tourism as a sector that can 
provide employment for the growing young population 
and improve overall living conditions. 

However, as previously emphasized, despite the un-
deniable value of the oldest central parts of the city, 
their destruction continues. The accumulated neglect 
(of inhabitants and authorities) has resulted in the loss 
of urban life there and has led to their abandonment de-
spite their worthy features (Habibi, 1999). 

The research subject – the Oudlajan neighborhood    
– despite its potential, due to physical exhaustion is strug-
gling with growing poverty in socio-cultural, economic 
and physical-spatial dimensions. The extreme exhaus-
tion in the structure, and the lack of appropriate facil-

ities and infrastructure, do not correspond with the cur-
rent needs of the inhabitants. For this reason, residents 
living in this district are migrating to other areas of the 
city (more prosperous and comfortable) and other mi-
grants, often from low-income groups, are replacing 
them. As a result, as indicated by Kalantari, Khalilabad 
& Derakhshani (2014), the process of undermining cul-
tural convergence, deterioration in the quality of neigh-
borhood, loss of identity and originality, a weakening of 
common social memory and sense of belonging is prog-
ressing, which ultimately is leading to a deepening degra-
dation. Therefore, the revitalization of Oudlajan seems 
to be necessary to increase not only its attractiveness and 
urban vitality, but also sustainability and resilience. 

Tourism is one of the ways to revive valuable historic 
urban fabric which has been considered in the master 
plan for Tehran as the future prospect of the neighbor-
hood (Kordovani, Ghaffari, 2011). The transformation 
of historic city centers in the world based on the intensi-
fication of activities focused on consumer lifestyle, enter-
tainment and culture (cf. Clark 2011), and recently in-
creasingly strongly on gastronomy (Mand, Cilliers, 2013; 
Parham, 2013), is an attractive model for city authori-
ties. This is also favored by the locally growing demand 
for this type of space among the very large and young 
population of Tehran (one quarter of residents are in 
their twenties – Nawracka, 2011). At the same time, the 
specificity of both the socio-cultural dimension (includ-
ing how space is used) and the architecture of Iran (in-
cluding a clear division into private, semi-private and 
public spaces) determines planning options, while reflec-
tion on urban regeneration processes confirms the im-
portance of the local context. 

The project proposed in this article is intended to help 
bring urban life and vitality back to this historic neighbor-
hood. It refers to the shift in the position of gastronomy 
in the context of the emerging experience economy (Pine 
& Gilmore 1999) and culinary tourism (Kowalczyk, 2016; 
Stasiak, 2016) as well as dissemination of so-called ur-
ban food quarters (Parham, 2013), food districts (Kowalczyk 
2014), culinaryscapes (Heryanto, Sastrawati, Patandia-
nan, 2013; Kowalczyk, 2016), and creating a competi-
tive destination foodscape (Richards, 2015; Björk, Kaup-
pinen-Räisänen, 2019). Its core is ‘Mazeh-Sara’ – a new 
urban food (culinary) space – combining the features of 
classic tourist attractions and facilities with recreational 
(leisure) amenities. Those addressed by the proposed 
Oudlajan foodscape are both tourists increasingly coming 
to Tehran (including foreign and domestic tourists) as 
well as the inhabitants of the agglomeration itself (num-
bering over 16 million).  

In terms of purpose, the project is applied-develop-
mental, and in terms of the methods used, it is descriptive-
analytical (qualitative).  

In view of this, the purpose of the article is to present 
the idea behind the regeneration of the core of historical 
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Tehran focusing on creating a foodscape as a recreation-
al and tourist cultural space rooted in Persian culinary 
tradition. Therefore, the main research question is how 
can defining a ‘Mazeh-Sara’ in the Oudlajan neighbor-
hood to be effective in the regeneration of urban life in 
the historical core of Tehran? 

Secondary questions are:  
– What are the characteristics of a ‘Mazeh-Sara’ in Ou-

dlajan neighborhood? 
– What features should be provided in a ‘Mazeh-Sara’ 

to help to restore the historical core of Tehran to ur-
ban life? 
The following methods will be used to answer the 

above questions:  
– theoretical studies (documentary): analysis of aca-

demic literature and desk research analysis 
– field studies (practical): observation and photography. 

 

 
2. CHARACTERISTICS OF THE OUDLAJAN 

NEIGHBORHOOD 

Oudlajan is the name of a neighborhood located in the 
central part of Tehran and is one of the five old neigh-
borhoods of the city (Fig. 1). It has existed since the Sa-
favi era (1501-1736) and in the reign of Nasir al-din-Shah 
(1848-1896), the number of its inhabitants were increased 
by often rich families (Habibi, Hourcade, 2005). It has be-
come a wealthy district, with many new large houses. 
Around 1785, the first embassies were founded in the 
area and the nearby Tehran Old Bazaar – British, Otto-
man, French, Russian and later also German and Aus-
trian. They were later moved to the north of the city (Na-
wracka, 2011). As Rezaei, Rasouli & Azhdari (2019) stress 
‘until the early Pahlavi era of the 1930s, the Oudlajan 
neighborhood, located adjacent to the bazaar and the 
government center, was a very important residential area, 
and home to various social classes, especially the ruling 
class and nobility’. According to statistical surveys in 1905, 
the Oudlajan was one of the most populous (36,495 peo-
ple) among the five neighborhoods of Tehran. As shown 
(Fig. 2) during the Qajar period (1794-1925), the area of 
the Oudla-jan neighborhood increased compared to the 
Safavi period (Abrishami, 2010). 

As the city grew, many of the wealthy residents, mi-
grated to the northern areas of Tehran. The area was aban-
doned and its residents were mostly replaced by incom-
ing migrant groups, usually on low-incomes (Abrishami, 
2010). After such changes, the Great Bazaar of Tehran, 
as a strong economic and political urban player, dom-
inated the neighborhood. Many residential buildings 
were transformed into places for Bazaar-related activi-
ties, such as workshops, business units and warehouses 
(Bavand Consulting Engineers, 2011; Rezaei, Rasouli, 
Azhdari, 2019).  

 
Figure 1. Old Tehran neighborhoods  

Source: Abrishami (2010) 

 

 
Figure 2. Oudlajan (dark) in the Safavi era; 

 Oudlajan (light) in the Qajar era 
Source: Abrishami (2010) 

 
As a result, social and cultural instability prevails in the 
neighborhood. This undermines cultural convergence, 
loss of identity and originality, diminution of common 
social memories and the sense of attachment and ulti-
mately damages the neighborhood in a variety of ways. 

Based on field work (observation and photography 
– Photos 1 and 2) carried out by the authors on April 
2018, it can be concluded that the most important threats 
which Oudlajan is confronting nowadays are (Hakimian, 
2018): 
– decrease in social and personal security  
– lack of appropriate local infrastructure 
– lack of appropriate recreational facilities 
– unstable residential buildings 
– loss of historical and cultural value 
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Regarding these, rehabilitation and regeneration of 
the neighborhood (for participation in current urban 
life), is essential to increase its sustainability. 

 
 

 

 

 

 

 

 

 

 

 
 

Photo 1. Weakened urban areas and lack of appropriate local 
infrastructure such as water, electricity, sewage etc. 

Source: authors  

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Photo 2. Low quality and poor resistance  
of residential buildings to natural disasters 

Source: authors 

 
 

3. TOURISM AND THE EXHAUSTED 
HISTORICAL URBAN FABRIC 

Historical urban spaces (valuable urban fabric), due to the 
presence of nostalgic attractions, architectural, cultural 
and valuable buildings and religious conditions of the pe-
riod which they belong to, have the ability to increase the 
importance and attractiveness of the city (Dinari, 2005). 
They can also help the city to be considered as a tourist 
destination. The European model of using historical urban 
spaces by tourism has been discussed, for instance, by 

Jansen-Verbeke (1998), Ashworth & Tunbridge (1990), 
Orbasli (2002), Russo (2002), Faracik (2017), García-Her-
nández, de la Calle-Vaquero & Yubero (2017), Kowalczyk-
Anioł (2017). Asian examples (except Iranian, referred to 
in the text) were analyzed, among others by Timothy 
& Wall (1995), Teo & Huang (1995) as well as Wang & Lee 
(2008).  

 

Figure 3. Investigating the district's functions 
Source: authors 

 
According to Dinari (2005) historic monuments repre-

sent a significant contribution and can be reused as a space 
suitable for new functions or for residential, commer-
cial, retail, entertainment and cultural purposes. Tourism 
can especially be used to find new functions in abandoned 
monuments and improve the city’s physical-spatial di-
mension (see also Lak, Gheitasi, Timothy, 2019). 

Urban tourism, due to the opportunity to create spaces 
and opportunities for urban historic buildings, attrac-
tions and areas of cultural heritage, makes it possible 
for the neighborhood to get the benefit from the posi-
tive socio-cultural and economic impacts of tourism, bring 
vivacity to the half dead body of the neighborhood and 
help tom restore these valuable, exhausted areas to life. 
Therefore, the representation of attractions and tourism 
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facilities can be seen as a potential for urban regeneration 
of historical and exhausted urban spaces and to use tour-
ism as a regeneration tool in the modern age (Movahed, 
Mohammadi, 2002; see also Wise, 2016).  

As a result, one of the strategies recently considered 
as an option for the regeneration of the old core of Tehran 
is the expansion of tourism in historical neighborhoods 
(Dinari, 2005). Although Oudlajan has the potential to be-
come an attractive tourist area, so far the opportunities 
for the regeneration of its historical urban fabric have 
not been used (Kalantari, Khalilabad, Derakhshani, 2014). 
Adverse changes taking place in Oudlajan, require ap-
propriate activity to restore life to this part of the city 
(Habibi, 1999), and at the same time supply the constant-
ly growing demand in Tehran for attractive public spaces 
and meeting places corresponding to changing social 
needs (Sharepour, 2019; Nawracka, 2011). This constitutes 
an important context for the project proposed later in 
the article fitting into the framework considered in the 
master plan of the city in which tourism (tourism de-
velopment and amenities) is the future prospect of the 
neighborhood (Kordovani, Ghaffari, 2011) – Fig. 3. 

 
 

4. ‘MAZEH-SARA’ – THE REVIVAL OF A KIND 
OF ‘HANGOUT’ IN OLD TEHRAN  

As previously mentioned, old Tehran has five neigh-
borhoods which each contained the ‘hangout’2 (paatogh 
– a gathering place for the local residents) – Torkaman, 
Ghaed, Shemtoub (2018). Oudlajan has four ‘hangouts’, 
including Nayeb Sayyed Hassan, Nayeb Muhammad 
Sadiq, Nayeb Ismail and Nayeb Heydar. Each was di-
vided into several passes and alleys. In the past, these  
‘meeting places’ included coffeehouses (ghahwe-khane), res-
taurants, baths (hammam), zurkhaneh,3 mosques and tek-
yeh4 (Photos 3 and 4) etc. Taqi Azadarmaki, a sociologist 
and professor at the University of Social Sciences at the 
University of Tehran, said (on Jan 2015): ‘We have a lot 
of ‘hangouts’ in old and new Iran, which the most im-
portant and lasting of them are the coffeehouses that 
with their architectural, social and political environment, 
have been effective in shaping major events. Alongside 
eating, cultural interactions including painting and sto-
rytelling, social communications, exchanging political 
news, business deals, dispute resolution etc., have also 
taken place in coffeehouses. In addition to the presence 
of the lower classes of society, higher level individuals 
and social groups were also found, and each social group 
was a source of activity based on their taste and interest. 
One group listened to the Shahnameh5 story teller, an-
other came to exchange news and a third for commercial 
and economic dealings. But today, with the advent of 
modernism, its role has been gradually diminished in the 
lives of the people’ (Hosseini, 2015) – Fig. 4 and Photos 3-7. 

In Tehran nowadays the ‘hangout’ has lost its orig-
inal function and it has faded especially in the histori-
cal core of the old parts of the city. They still contain the 
most original and oldest coffeehouses and restaurants 
which are very famous in terms of quality. The high 
quality of food, the traditional taste and antiquity of 
these restaurants attract many people from all corners 
of the city, so it can be a tourism attraction (Hosseini, 
2015) – Photos 6 and 7. 
 

 

Figure 4. Original restaurants concentrated  

around the bazaar and Oudlajan in old Tehran 

Source: Maps Google (2018) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Photo 3. An old painting which shows a coffeehouse 

Source: Aks.ir (2019) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Photo 4. One of the old Tehran coffeehouses 
Source: Hosseini (2015)
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Photo 5. Everyday crowds in the Tehran bazaar 
Source: Kajaro.com (2018) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Phto 6. Crowds in front of the Shamshiri restaurant 
Source: Irantoorism.akaup.com (2018) 

  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Photo 7. Akbar-mashti ice cream  
(an original ice cream parlor in Tehran acts as an attraction) 

Source: Qudsonline.ir (2019) 
 
 

In Tehran nowadays the ‘hangout’ has lost its original 
function and it has faded especially in the historical core 
of the old parts of the city. They still contain the most orig-
inal and oldest coffeehouses and restaurants which are 
very famous in terms of quality. The high quality of food, 
the traditional taste and antiquity of these restaurants 

attract many people from all corners of the city, so it 
can be a tourism attraction (Hosseini, 2015) – Photos 6 
and 7. 

Bearing in mind the above, ‘hangouts’ as effective ele-
ments in this neighborhood can be considered as a useful 
tool for the regeneration of Oudlajan. Based on this, a re-
generated inclusive urban space called ‘Mazeh-Sara’ was 
designed in Oudlajan, which should be defined as a food-
scape. A crucial aspect of the foodscape idea is that “it 
highlights the interaction among people, place, and food, 
weaving the individual into the surrounding environ-
ment, culture, and society” (Björk, Kauppinen-Räisänen, 
2019, p. 468, after: Sage, 2010). Within tourism, as Björk 
& Kauppinen-Räisänen (2019, p. 468) claim, “a destination 
foodscape denotes the places that facilitate a wide range 
of food experiences, beyond just restaurants and bars”. 
With regard to foodscape management and planning, 
these authors recommend, among others “focus not 
only on environments, which are staged for tourists, but 
also on the everyday lives of the locals as strong experi-
ence-enhancing actors”; and “create places where tourists 
can have more private food experiences” (Björk, Kaup-
pinen-Räisänen, 2019, p. 473). The ‘Mazeh-Sara’ concept 
is a foodscape that meets these expectations. It is a con-
temporary sustainable attractive leisure and tourist space 
which is rooted in Iranian sentiment for ‘hangouts’, 
thus it is possible to revive this neighborhood and bring 
it back into the life of the city. The immediate vicinity of 
the Bazaar (as the commercial hub of Tehran) should 
also be considered as a locational advantage of ‘Mazeh-
Sara’.  

As a summary, it should be clarified that ‘Mazeh-
Sara’ is a proposed name for the Oudlajan foodscape. It 
is derived from ‘Mazeh’ which means taste and ‘Sara’ 
which means a very large house in Persian. Therefore, 
‘Mazeh-Sara’ means an extensive building for different 
tastes. 

4.1. THE FEATURES OF MAZEH-SARA 

The necessary features of a successful ‘Mazeh-Sara’ which 
this paper proposes include location, architectural ele-
ments, spatial organization, and interior design:   

Location: 
– within the proposed land use (commercial-cultural 

and tourism) in the master plan of Tehran. 
– based on the identification of target customers to de-

termine its overall model. 
Architectural elements: 

– Distinct entrance: in crowded or overcrowded envi-
ronments, the facade of the restaurant should be such 
that it looks distinct and appealing. The restaurant’s 
signboard is one of the most important components 
in the restaurants exterior design and a distinguishing 
feature, as it attracts the attention of the customer 
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and remains in their minds. Those signboards which 
have a clear and at the same time very attractive mes-
sage, are very influential. Old buildings in Oudlajan 
usually have remarkable main entrances. 

– Using natural and architectural elements (derived 
from the architectural identity of the neighborhood), 
they make the space more enjoyable although the 
customer may not see these signs or ignore them 
(Mostaeddi, 2011). 
Spatial organization: 

– The environment of a restaurant should not be so 
small that the tables are too close to each other be-
cause customers feel insecure and cannot calmly eat 
their food. 

– Viewable kitchen: the restaurants where the kitchen 
and its serving section are visible, and the customer 
can see all the work that is done for meals, are more 
appropriate, as restaurant staff should pay more at-
tention to health and professional cookery (Mosta-
eddi, 2011).  
Interior design: 

– Identify target customers and define a concept, style 
and general theme: after identifying a general pat-
tern, a concept and style must be identified as well 
as the decorative elements chosen to help bring the 
space closer to the desired theme. 

– The foodscape should be well aware of its audience 
and consider factors such as age, income level, gender, 
marital status, and religion.  

– Natural light: this element has great potential in at-
tracting passers-by who at first do not decide to come 
in. In fact, it can spark the curiosity of pedestrians and 
encourage them to decide to come in 

– Colors: colors are factors that have a very high mental 
impact and can create a good feeling for the customer  

– Enough space for seats in busy times 
– Environment and sanitation 
– Comfortable furniture in an attractive and innovative 

design 

4.2. PLAN FOR ‘OUDLAJAN MAZEH-SARA’ 

According to this categorization the proposed plan for 
‘Oudlajan Mazeh-Sara’ is as follows: 
– the proposed tourism district is in the southwest of the 

neighborhood as a future vision in the master plan 
of Tehran – see Fig. 3. 

– the target customers comprise tourists (international 
or even Iranian tourists) and residents of Oudlajan 
and surrounding areas.  
These two groups show a different pattern of behavior 

in the context of the neghborhood. 
Tourists spend most of their time in a range of pro-

tected historical buildings which are valuable (deter- 

mined on the basis of the value of a building as a his-
torical monument, its symbolic value and its location 
on attractive urban places), as well as buildings without 
any historical value (rows of shops). Local residents spend 
most of their time in those (residential, commercial, ad-
ministrative, cultural and etc.). Therefore, in order to lo-
cate the complex in such a way that it is easily accessible 
for each of these groups, we chose a place which the ma-
jority of attractions are found near residential units, 
which in fact is almost at the center of the neighbor-
hood (Fig. 5). 

 

 
 

Figure 5. Buildings in the Oudlajan neighborhood 
Source: authors  

 

 
As a result, we have the two following models: 

– inside a valuable historical building (paradigm 1)      
– Fig. 6 

– inside a building without historical value (paradigm 2)  
– Fig. 7 
The final boundary and plan for Oudlajan ‘Mazeh-

Sara’ would be as shown in Fig. 8. 
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4.3. ARCHITECTURAL PROPOSALS  
(BASED ON LOCATION) 

The architectural proposals for each model: 
1.   Paradigm 1 (historical and valuable house) – if the 

complex is placed inside a valuable historical pro-
tected building:  

– use natural and architectural elements (derived from 
the architectural identity of the neighborhood), a kind 
of rehabilitation of abandoned potential in the heart of 
these houses, such as: 

– a – central organization, b – courtyard, c – existence of 
water and plants in the courtyard 

– mix the ‘Mazeh-Sara’ with cultural and artistic activi-
ties, in order to increase its spatial attractiveness and 
attract more people 

– create an opportunity for outdoor service in order 
to create spatial diversity responses to different tastes 
and the usability of the space throughout the year 

2.   Paradigm 2 (commercial) – if placed in a range of 
buildings without historical value: 

– distinct entrance 
– use natural and architectural elements (derived from 

the architectural identity of the neighborhood), such 
as Iranian special tiling, brickwork, arched architec-
tural motifs and the existence of water and plant ele-
ments in the courtyard 

– mix functions, as explained before 
– create an opportunity for outdoor service, as explained 

before 
– the kitchen is visible 
– use attractive and inviting colors (on the facade and 

in the interior design) 
– use window (natural light) in order to create a visual 

extension between inside and outside using interior 
decorations (derived from the architectural identity 
of the neighborhood), as explained before. 

 

 
5. CONCLUSIONS 

Despite many restrictions, including international sanc-
tions, tourism (and the tourism industry) has grown 
rapidly in Iran (Seyfi, Hall, Kuhzady, 2019). However, 
its development is still a new phenomenon, and as Ali-
pour & Heydari claim (2005, p. 39) ‘encouraging ‘tour-
ism’ in Iran has become a hotly debated issue (see Seyfi, 
Hall, 2018).  

The proposal presented in the article is a project to re-
vive city life in one of the five historic districts of Teh-
ran and relates to both the contemporary needs of this 
place and its potential. In the fundamental idea, the pro-
ject uses the Iranian tradition of ‘hangouts’ and refers to

current trends in spending free time in a city as well as 
shaping (designing) urban space. Contemporary urban 
tourism spaces are evolving into urban leisure spaces 
that are attractive to both tourists and residents (includ-
ing residents of other city districts). Their inseparable com-
ponent, closely related to growing consumerism and 
experience economy, is a proliferation of eating places 
(Parham, 2013; Heryanto, Sastrawati, Patandianan, 2013; 
Kowalczyk, 2014; Richards, 2015; Björk, Kauppinen-Räi-
sänen, 2019). As in western cities, in urban space they 
are materialized in the form of food courts located in 
historical or post-industrial (which is typical in West-
ern cities) revitalized urban fabric. The presented pro-
ject is to help introduce the tourist function (based on 
culinary traditions and search for gastronomic experi-
ences) in the non-tourist space of the city. Bearing in mind 
the experiences of many cities, the authors are aware 
of the opportunities and threats that such activity brings 
(see other Iranian cases – Yazd (Rezaei, 2017) and Mas-
shad (Kowalczyk-Anioł, Afshar, 2018). At the initial stage 
of creating the idea, we assume a meeting space, inclu-
sive for both Tehran residents and tourists, but also a cul-
turally themed culinary space (Chaudhuri, Fowler, Sinha, 
2018). This project is an attempt to halt the progressive 
degradation of the historical fabric of the district, to re-
store Oudlajan’s life and also to restore its identity. 

The article is a voice in the wide debate on tourism and 
regeneration aimed at creating an urban tourism taste-
space (Everett, 2019). By displaying Persian conditions 
in shaping a foodscape, it contributes to food tourism 
research which itself is dynamically developing (Ellis, 
Park, Kim, Yeoman, 2018). At the same time, it indicates 
possibilities for further research, of which the functioning 
of a foodscape as a travelling  concept (Bal, 2002) seems par-
ticularly attractive both to various academic disciplines as 
well as the cultural and political contexts of urban space. 

 
 

ENDNOTES 
 

1 Tehran, although it has a long and complicated history (as-
sociated with the nearby ancient city of Rey located on the Silk 
Road) has gained its current form over the past three centuries. 
With the acquisition of capital city functions, from a small town 
of 15,000 residents it has developed into a large metropolis of 
several million – see more Nawracka (2011). 

2  ‘Hangout’ is also associated with the roots of Oldenburg’s 
‘third place’ concept (1989). 

3 A traditional system of athletics originally used to train war-
riors (Pahlevani and zoorkhaneh rituals, 2019). 

4 A place where Shiite Muslims gather to mourn Muharram, 
such places are in particular found in Iran. They are usually desi-
gned with elements of Persian architecture (Tekyeh, 2019). 

5 Is a long epic poem written by the Persian poet Ferdowsi be-
tween c. 977 and 1010 CE (Shahnameh, 2019). 
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