
1. Introduction

Dark tourism, associated with death, suffering, and 
tragedy, has been defined in various ways, including 
horror, hardship and warfare tourism (Sun & Lv, 2021). 

Notable dark tourism sites include the Taj Mahal (India), 
the National Memorial 9/11 and Museum (Ground Zero) 
in New York, Kellie’s Castle (Malaysia), Panmunjom’s 
Peace Village (Korea), and the Guanajuato Mummies 
Museum (Mexico). In 1993, Rojek highlighted the  
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A B S T R AC T

Dark tourism is associated with death and tragedy, and these sites attract visitors for 
education, leisure and historical interest with motivations including media portrayals 
and amusement. The research explores visitor motivations and emotional experiences in 
Malaysia, aiming to understand travel constraints and enhance awareness and interest, 
addressing gaps in local literature and practical strategies. Dark tourism in Malaysia 
needs more marketing and higher awareness. Despite its potential, it fails to attract 
tourists due to inadequate promotion and the need for more attention from authorities, 
industry growth is hindered. A quantitative study using a self-administered survey 
targeting visitors and non-visitors to dark tourism sites in Malaysia, employed non-
probability and purposive sampling. One hundred and fifty data sets were collected 
from Google Forms distributed through WhatsApp and Twitter for one month. Though 
the theory of reasoned action confirmed the structural model, the results show that all 
three hypotheses are rejected. This indicates that the underlying reasons based on the 
results need further investigation.
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significance of the term “black spot”. Introduced by 
Foley and Lennon (1996) and further developed 
by Seaton (1996) and Martini and Buda (2020), dark 
tourism involves experiencing the pain of others, akin to 
post-disaster tourism. Despite their grim associations, 
these sites attract visitors for education, leisure and 
historical interest (Min et  al., 2021). Some tourists 
are motivated by media portrayals or connections to 
inhuman activities, while others, mainly young tourists, 
visit for amusement (Kerr et al., 2021; Sarkar et al., 2022; 
Shekhar & Valeri, 2022).

Further, other terms used to describe dark tourism are 
morbid tourism (Blom, 2000) and atrocity tourism 
(Ashworth & Isaac, 2015). Hartmann (2014) examined 
how heritage sites present controversial histories 
related to death, disaster and unsettling or grim events. 
Martini and Buda (2020) studied dark tourism, which 
involves experiencing the pain of others, akin to post-
disaster tourism. This study indicates that several new 
concepts and research directions have emerged in dark 
tourism, thanatourism and dissonance in heritage site 
management.

In Malaysia, Saad et al. (2024) state that dark tourism 
is becoming a trend among tourists as there are various 
destinations and sites such as museums (Penang 
War Museum, Melaka Prison Museum), colonial 
history (Kellie’s Castle, Sandakan Memorial Park), 
abandoned buildings (Agnes Keith House, Villa Nabila, 
Haunted Drive Thru Melaka), war artifacts (Kundasang 
War Memorial, Petagas War Memorial), prisons 
(Penjara Ayer Molek), sites of conflict (Bukit Tengkorak) 
and others. According to Mohd Zahari et al. (2016), 
Malaysia promotes dark tourism as a potential revenue 
source and a way to preserve national history and 
heritage. Its acceptance grows due to its historical 
and cultural significance, educational benefits and 
positive economic effects on local communities through 
job creation and increased tourism income. However, 
its influence on Malaysia’s tourism sector remains 
undetermined and raises ethical considerations re-
garding the economic exploitation of tragedy and 
suffering (Othman & Mohd Rosli, 2023). Nevertheless, 
a site’s context could provide a lesson for tourists to 
remember and reflect upon. In Malaysia, a descriptive 
analysis revealed visitors’ motivations and emotional 
experiences, guiding authorities and tourism operators 
to address shortcomings based on tourists’ experiences 
(Saad et al., 2024). Although various intentions might 
explain the inspiration for dark tourism visits, it is vital 
to stress that these motivations are impacted by the 
internal conflicts that the experience produces (Iliev, 
2021). Researchers have observed that tourists vary 
widely in their perceptions of dark tourism sites, 
particularly in how they believe these places should 
portray historical events and personal or collective 
experiences. However, more needs to be understood 

about tourists’ experiences when visiting local dark 
tourism sites (Jordan & Prayag, 2022) and how they 
know these are disaster sites (Prayag et al., 2021). In 
addition, Cai et al. (2022) suggest that only some attempts 
have explained tourists’ intentions in visiting dark  
tourism destinations.

Dark tourism has seen growth in its commercial 
potential and the scholarly attention it has attracted 
(Kiráľová & Šperková, 2024). Globally, dark tourism 
has shown strong trends with the increasing 
popularity of dark destinations, new tour launches, 
and heightened traveler interest in sites associated 
with dark histories (Buhalis et  al., 2023). Malaysia 
is not behind this trend of rising dark tourism and 
Tourism Malaysia has highlighted the need to revamp 
the country’s tourism strategy to attract a segment 
of travelers seeking niche experiences such as dark 
tourism, a growing trend that appeals not only to more 
adventurous travelers but also significantly contributes 
to the preservation of Malaysia’s history and heritage 
(after Hassandarvish, 2024).

Despite the ostensibly huge potential for developing 
dark tourism and promoting it as part of the tourism 
offerings in Malaysia, Jamin et al. (2020) has alerted that 
dark tourism sites have yet to receive global attention 
and recognition and, thus, cannot attract interna-
tional visitors. This shortcoming can be attributed 
to several factors, including the over-emphasis on 
the negative aspects of dark tourism rather than its 
potential benefits (Jamin et al., 2020), the perception 
of dark tourism as taboo due to conflicts with local 
beliefs and values (Tan & Lim, 2018), and cultural dif-
ferences that create barriers between various cultures 
(Nik Mohd Nor et  al., 2020). Furthermore, a  lack 
of awareness and knowledge about dark tourism 
contributes to the reluctance of tour operators to 
promote and market this niche tourism segment (Mohd  
Zahari et al., 2016).

From a practical perspective, this study highlights 
that researchers often ignore the varied personal 
motives behind visits to dark tourism sites, leading to 
a skewed view that generalizes all tourists. Therefore, 
this study investigates the travel constraints affecting 
Malaysian tourists’ intentions to visit dark tourism 
sites and assesses their awareness and interest in such 
destinations. While dark tourism generates significant 
income globally, it still needs to be explored. In 
Malaysia, local literature on dark tourism has focused 
on the impact of the tourism experience (Tim et al., 
2022) and promotional tools (Gani et  al., 2021) on 
tourists’ intention to visit. Hence, this study aims to 
identify key travel constraints and develop strategies 
to overcome them, enhancing awareness and interest 
in dark tourism among Malaysian tourists. Hence, the 
primary purpose is to explore key travel constraints 
preventing visits to dark tourism sites.
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2. Literature review

2.1. Theory of reasoned action

Based on the theory of reasoned action (TRA), this 
study explores the prediction of behavior by asking 
if someone will engage in an activity. Introduced by 
Martin Fishbein in 1967 and further developed 
by  Fishbein and Ajzen in 1975 TRA posits that 
psychological processes influence behavior, with 
intentions arising from attitudes, normative beliefs 
and perceived control. Subjective norms refer to social 
pressures to conform, while intention is the decision 
to act (Fishbein, 1979; Yzer, 2022).

In dark tourism, dark experience emerged as the most 
influential construct affecting attitudes and subjective 
norms, which shaped tourists’ curiosity and desire 
to visit (Lewis et al., 2022). The study also examines 
barriers to leisure activities, categorized as  intra-
personal, interpersonal and structural constraints 
which inhibit the desire to engage in these activities 
(Nyaupane & Andereck, 2008).

2.2. Dark tourism movement

The root of dark tourism is Western culture, and 
Hartmann (2014) and Light (2017) have concluded that 
Western tourists have a strong tendency to visit dark 
attractions. Although some aspects of heritage tourism 
may overlap with dark tourism, no clear boundary 
separates the two. Shekhar and Valeri (2022) emphasize 
the need to expand the definition of heritage attractions 
to include intangible elements like statehood, history 
and struggle, often linked to dark sites. Light (2017) 
added that dark tourism should not be equated with 
dark leisure, as the former involves visiting places 
tied to death, disaster and human suffering, while the 
latter refers to liminal, transgressive activities often 
considered deviant or taboo (Spracklen, 2017).

Several studies, including Korstanje (2020), link 
sadism to dark tourism. Researchers continue to 
debate whether dark tourism reflects repressed sadism 
– a form of sadistic spectacle and morbid curiosity – or 
represents an empathetic engagement with the pain 
and suffering of others. Some scholars have turned 
their attention to the early stages of destination recovery 
following conflict, introducing the idea of phoenix 
tourism (Reddy et al., 2020). In their study, Reddy and 
colleagues developed a framework that draws on chaos 
theory, adaptive systems, resilience and vulnerability 
to explain how destinations on the brink of collapse 
can reorganize and recover. Separately, Seraphin 
and Korstanje (2021) offer a  fresh interpretation of 
dark tourism by emphasizing its educational value, 
suggesting that such sites have the potential to foster 
empathy by exposing visitors to the suffering of 

others. Recently, Rasool et al. (2025) tried to uncover 
the commonalities among the concepts, themes and 
attributes of dark tourism, thanatourism and ghost 
tourism and found that these three main areas are 
interconnected, with future research considered 
promising.

2.3. Travel intention

Travel intention results from a mental process driving 
a  person to commit to travel (Conner &  Norman, 
2022; Saad et al., 2022). Psychological and functional 
variables, including personality traits, significantly 
influence tourist behavior and destination choice 
(Genc &  Gülertekin Genc, 2023; Rather, 2021). Past 
travel experiences can affect travel intentions, acting 
as a  reference for future choices, while positive 
experiences enhance the likelihood of repeat visits 
and influence attitudes toward travel (Zainuddin 
et al., 2021). In China, positive experiential satisfaction 
has led to significant intentions towards dark tourism 
destinations (Ermagun et al., 2022).

A  compelling destination image, formed by 
impressions, beliefs and feelings, positively impacts 
travel intentions (Huang et al., 2021; Saad et al., 2022). 
In Malaysia, dark tourism suffers from limited media 
portrayal, which is vital in promoting it and influencing 
behavioral intentions (Saad et  al., 2024; Seccardini 
&  Desmoulins, 2023). Studying travel intentions is 
crucial for understanding tourist motivations and 
improving marketing strategies. 

2.4. Intra-personal emotion

Travel constraints have significantly affected individuals’ 
preferences and participation in tourism (Wong & Kuo, 
2021). Intra-personal emotional constraints, which inhibit 
travel, are crucial in activating tourist motivations and 
influencing destination selection (Hosany et al., 2020; 
Jian et al., 2021; Khan et al., 2019). Emotions can vary 
daily during a trip, impacting post-travel evaluations 
like satisfaction and behavioral intentions and in dark 
tourism, emotional experiences blend positive and 
negative feelings, affecting the desire to visit (Hosseini 
et al., 2024). Emotional experiences at dark tourism 
sites are diverse and unpredictable (Wang et al., 2019). 
Jian et  al. (2021) found that nostalgia can enhance 
revisiting intentions by strengthening emotional 
connections with a destination while most research 
focuses on positive emotions, negative emotions at war 
sites can decrease visit intentions (Hosany et al., 2020; 
Lacanienta et al., 2020). Wang et al. (2019) showed that 
positive emotions improve tourism experiences but do 
not increase revisit likelihood. Dancausa et al. (2023) 
found that intra-personal constraints significantly 
affect tourists’ intentions.
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2.5. Intra-personal traumatic memory

Traumatic memory refers to experiences that remain 
internally bound within a  person who cannot 
meaningfully communicate them (Boyacıoğlu 
& Aktaş, 2018) which often involves difficulties in 
separating from the trauma, leading to avoidance 
of strenuous emotions (Rimé et al., 2020). Martini 
and Buda (2020) found that site visits can help 
integrate traumatic memories with current reality, 
aiding emotional healing, similarly Prayag et  al. 
(2021) showed that visiting disaster sites can help 
residents process grief and trauma. Conversely, Qian 
et al. (2022) noted that fear-inducing sites negatively 
impact tourists’ intentions to visit, and Machado 
Carvalho (2024) argued that negative memories deter 
repeat visits. Weaver et al. (2017) reported adverse 
solid reactions among Chinese visitors to the Lushun 
Prison Museum, leading to harmful intentions to 
visit Japan. Due to memory insecurity, Bhati et al. 
(2021) found that young female tourists avoided 
dark tourism.

2.6. Structural constraints

Structural constraints can significantly demotivate 
dark tourism. These constraints encompass physical, 
organizational and systemic barriers that affect 
accessibility, experience and site management (Paker, 
2023). Factors such as inadequate access to planning 
experts, weak community development, unsuitable 
policies, geographic location, transportation 
infrastructure and physical accessibility can limit 
visitor access and deter visits (Šerić et  al., 2020). 
Regulatory and legal issues, limited funding, 
ineffective management and organizational capacity 
further hinder development (Nunkoo & Gursoy, 2019), 
while additionally, social, cultural and environmental 
factors like weather and natural disasters impact 
the sustainability and appeal of dark tourism sites 
(Andlib & Salcedo-Castro, 2021; Shaheen et al., 2019). 
These constraints must be carefully managed to 
ensure sustainable development and meaningful 
visitor experiences while respecting the sites’ 
sensitivities and significance. Based on the review 
literature, this study has proposed the following 
hypotheses:

H1: Intra-personal emotion significantly deters 
Malaysian tourists from visiting dark tourism sites.

H2: Intra-personal traumatic memory significantly 
deters Malaysian tourists from visiting dark tourism 
sites.

H3: Structural constraints significantly deter 
Malaysian tourists from visiting dark tourism sites.

Accordingly, Figure 1 illustrates the research 
framework based on the findings of past literature.

Figure 1. Research framework
Notes: EMO – intra-personal constraints (emotion), SC – struc-
tural constraints, TM – intra-personal constraints (traumatic 

memory), TI – travel intention
Source: authors

3. Research methodology

The study used a quantitative approach with a self-
administered survey, collecting data from 384 
respondents, following Krejcie and Morgan’s (1970) 
guidelines. The respondents included individuals who 
had visited dark tourism destinations, ranging from 
teenagers to adults, providing various perspectives. 
Travel barriers in dark tourism were explored among 
those who have visited and those who have not 
visited such sites in Malaysia. Non-probability and 
purposive sampling techniques were used, with the 
sample size selected to reflect the anticipated response 
rate. The target number of samples was 384, according 
to the number of populations stated by Krejcie and 
Morgan (1970).

3.1. Research instruments and data collection 
procedures

The study used a  questionnaire adapted from 
Allman (2017) and Zhang et al. (2016) (see Table 1), 
distributed via Google Forms on WhatsApp and 
Twitter for quick responses. Using purposive 
sampling, participants were selected based on their 
relevance to the study’s aims (Etikan et al., 2016) with 
the survey being conducted from November 23 to 
December 23, 2022, with all questions in English, 
as English is the second language most commonly 
used in Malaysia. A pre-test was conducted before 
public distribution with target respondents including 
both domestic tourists who had visited and those 
who had not visited dark tourism destinations. The 
survey highlighted the need for parental or guardian 
consent for respondents under 18 years old to meet 
the ethical approval requirements for research. There 
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was a focus on dark tourism destinations related to 
death and suffering at ten identified sites: Penang 
War Museum, Kellie’s Castle, Abandoned Buildings, 
Kundasang War Memorial, Villa Nabila, Penjara Ayer 
Molek, Melaka Prison Museum, Bukit Tengkorak, 
Haunted Drive Thru Melaka and Pedu Lake Resort. 
Data was collected in person at locations near the 
researchers’ base (Penjara Ayer Molek, Melaka Prison 
Museum, Penang War Museum and Haunted Drive 
Thru Melaka), with additional data gathered online 
for the other sites. The researchers also collected 
physical data to observe and experience the locations 
firsthand.

4. Findings

4.1. Demographic profile

Table 2 shows the demographic profile of 150 
respondents, which yielded a 39.06% response rate. 
Male respondents are dominant (74%), and Gen X and 
baby boomers took 94%. 

Table 2. Demographic profile of the respondents

Demographic 
variable Questions item Frequency

Valid 
percentage 

(%)

Gender Male 111 74.0

Female  39 26.0

Age Born from 1946 
to 1964 (baby 
boomers)

116 77.3

Born from 1965 to 
1980 (Generation X)

 25 16.7

Born from 1981 to 
1996 (millennials – 
Generation Y)

  8  5.3

Born from 1997 to 
2010 (Generation Z)

  1  0.7

Have you 
ever visited 
dark tourism 
destinations 
before?

Yes  94 62.7

No  56 37.3

Table 1. Instruments of the questionnaire

Study variables Code Question items

Intra-personal 
constraints 
(emotion of fear 
and depression – 
EMO)

EMO1 I have some fears about visiting a place like this

EMO2 I am afraid that I might encounter some horrible scenes when visiting the destination

EMO3 I worry about the possibility of depression/psychological disturbance after a visit to a dark 
tourism destination

EMO4 I heard that people feel very depressed after visiting

EMO5 I am afraid of being uncomfortable after visiting

Intra-personal 
constraints 
(traumatic 
memory – TM)

TM1 Because of its history of humiliation, I do not want to visit the destination

TM2 Having seen some relevant movies, which are quite tragic, I do not want to visit the destination

TM3 Having seen some historical data that is quite tragic, I do not want to visit the destination

TM4 I do not have enough courage to face the deep. The suffering of our compatriots

TM5 The scene of the victims being killed left me in shock

Structural 
constraints (SC)

SC1 It wastes a lot of time to visit, and it isn’t easy to find

SC2 The destination is so far away that it is inconvenient for me to visit

SC3 Having visited other similar places, I do not want to visit again

SC4 There is not enough information for me to visit

SC5 There are many better attractions in Malaysia

Source: authors.
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Demographic 
variable Questions item Frequency

Valid 
percentage 

(%)

If yes, which 
place have 
you ever 
visited?

Penang War 
Museum

 33 33.7

Kellie’s Castle  33 33.7

Abandoned 
buildings

 19 19.4

Kundasang War 
Memorial

  6  6.1

Villa Nabila   1  1.0

Penjara Ayer Molek   1  1.0

Melaka Prison 
Museum

  1  1.0

Bukit Tengkorak   1  1.0

Haunted Drive 
Thru Melaka

  1  1.0

Pedu Lake Resort   1  1.0

If yes, how 
frequently 
have you 
visited dark 
tourism 
destinations 
before?

Only once  55 56.7

Twice  24 24.7

3 to 4 times  13 13.4

More than 5 times   5  5.0

Source: authors.

4.2. Data analysis

This study employed partial least squares (PLS) 
modeling using SmartPLS 4.10.4 to examine the 
measurement and structural model, as it does not 
require a normality assumption, which is suitable for 
survey research (Chin et al., 2003). Full collinearity 
was tested following Kock and Lynn (2012) and Kock 
(2015) to address common method bias due to data 
being collected from a single source. In this method, 
all variables are regressed against a common variable, 
and if the variance inflation factor (VIF) ≤ 3.3, there 
is no bias. Our analysis showed a VIF of less than 3.3, 
indicating no significant single-source bias (see 
Table 3).

Table 3. Full collinearity testing

Intra-personal 
constraints 

(emotion – EMO)

Structural 
constraints (SC)

Intra-personal 
constraints 
(traumatic 

memory – TM)

1.531 1.400 1.813

Source: authors.

4.3. Measurement model

This study followed Anderson and Gerbing’s (1988) 
two-step approach for model testing. First, we assessed 
the measurement model for instrument validity and 
reliability based on the guidelines of Hair et al. (2019). 
Next, this study evaluated the structural model to 
test the developed hypotheses. This study examined 
loadings, average variance extracted (AVE), and 
composite reliability (CR) for the measurement model. 
The criteria were loadings ≥ 0.5, AVE ≥ 0.5, and CR ≥ 0.7. 
As shown in Table 2, all AVEs exceeded 0.5, and all 
CRs were above 0.7. The loadings were also acceptable, 
with only some loadings less than 0.708 (Hair et al., 
2019). The four constructs, namely, intra-personal 
constraints (emotion), intra-personal constraints 
(traumatic memory), structural constraints and travel 
intention were assessed for validity and reliability, as 
shown in Table 4. The measurement was also valid and 
reliable. In step 2, the study evaluated discriminant 
validity using the heterotrait-monotrait ratio (HTMT) 
of correlations criterion, following thresholds of ≤ 0.85 
for a stricter standard and ≤ 0.90 for a more lenient 
one, as proposed by Henseler et al. (2015) and updated 
by Franke and Sarstedt (2019). As shown in Table 5, all 
HTMT values were below the stricter criterion of ≤ 0.85, 
indicating that respondents recognized the constructs 
as distinct. These tests confirm that the measurement 
items are valid and reliable.

Table 4. Assessment of measurement model

Constructs Items Loadings

Average 
variance 
extracted 

(AVE)

Composite 
reliability 

(CR)

Intra-
personal 
constraints 
(emotion – 
EMO)

EMO1 0.905 0.753 0.933

EMO2 0.887

EMO3 0.784

EMO5 0.889

Intra-
personal 
constraints 
(traumatic 
memory – 
TM)

TM1 0.848 0.680 0.915

TM2 0.904

TM3 0.894

TM4 0.771

TM5 0.685

Structural 
constraints 
(SC)

SC1 0.742 0.513 0.778

SC2 0.775

SC3 0.760

SC4 0.606

SC5 0.685

Table 2 (cont.)
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Travel 
intention 
(TI)

TI1 0.729 0.696 0.914

TI2 0.856

TI3 0.900

TI4 0.863

TI5 0.813

Note: EMO4 was deleted due to low loadings; AVE – average 
variance extracted, CR – composite reliability.

Source: authors.

Table 5. Discriminant validity  
(heterotrait-monotrait ratio – HTMT)

Constructs 1 2 3 4

1. �Intra-personal constraints 
(emotion – EMO) – – – –

2. �Structural constraints 
(SC) 0.456 – – –

3. �Travel intention (TI) 0.296 0.281 – –

4. �Intra-personal 
constraints (traumatic 
memory – TM)

0.690 0.608 0.387 –

Source: authors.

4.4. Structural model

A  re-sample of 10,000 was conducted to report the 
percentile bootstrap for testing the hypotheses of 
the structural model, as the data were not multivariate 
normally distributed (Becker et al., 2023). As shown in 
Table 6, the R2 value of the travel intention was 0.148, 
indicating that the modeled variables can explain 
14.8% of the variance in travel intentions. Intra-
personal constraints (traumatic memory) (β = –0.278; 
p < 0.01) were negatively related to travel intentions, 
even though the t-value was significant. Therefore, 
H2 needs to be rejected. At the same time, intra-personal 
constraints (emotion) (EMO) and structural constraints 
(SC) were insignificant. These findings do not support 
H1, H2 or H3.

A holdout sample method was applied using PLS-
predict with a 10-fold procedure to evaluate predictive 
relevance. Shmueli et al. (2019) stated that if all item-
level prediction errors from the PLS model are lower 
than those from the linear model (LM), the model 
demonstrates strong predictive power. If all errors are 
higher, there is no predictive relevance; if most are lower, 
the model shows moderate power; and if only a few are 
lower, the power is low. As shown in Table 7, all errors 
from the PLS model were lower than those from the LM, 
confirming strong predictive power.

Table 7. Partial least square (PLS) – predict

Manifest 
variable

Predictive 
relevance (Q²)

Root mean square error (RMSE)

PLS LM PLS-LM

TI1 –0.008 0.544 0.563 –0.019

TI2 0.088 0.533 0.559 –0.026

TI3 0.089 0.609 0.628 –0.019

TI4 0.066 0.597 0.625 –0.028

TI5 0.045 0.602 0.638 –0.036

Note: TI – travel intention, PLS – partial least square,  
LM – linear model.

Source: authors.

5. Discussion

This study explores and connects TRA towards 
leisure constraints’ (Jackson, 2000) that affect tourist 
visit intentions, revealing that emotional constraints, 
traumatic memories and structural barriers predict 
nearly 15% of Malaysians’ intentions to visit dark 
tourism sites. Notably, traumatic memories negatively 
impact Malaysians’ willingness to visit these sites, 
contradicting findings by Weaver et  al. (2017) and 
Bhati et  al. (2021) regarding other populations 
in their countries. Despite traumatic memories, 
Malaysian tourists are curious and want to learn from 
dark tourism experiences. The results are supported by 

Table 6. Hypothesis testing

Hypotheses Relationship Standardized beta (β) Standard deviation t-value p-value BCI LL BCI UL f2 Decision

H1 EMO → TI –0.103 0.099 1.035 0.150 –0.268 0.054 0.008 Not supported

H2 TM → TI –0.278 0.114 2.434 0.007 –0.469 –0.095 0.050 Not supported

H3 SC → TI –0.061 0.101 0.606 0.272 –0.180 0.218 0.003 Not supported

Note: EMO – intra-personal constraints (emotion), TM – intra-personal constraints (traumatic memory), SC – structural con-
straints, TI – travel intention, BCI LL – biased corrected interval upper limit, BCI UL – biased corrected interval lower limit, t-value 

– statistic value, p-value – statistically significant, f2 – Cohen’s f-squared effect size.
Source: authors.
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data indicating that 63% of respondents have visited 
such sites, with 43% being regular visitors.

The study suggests that the demand for dark 
tourism in Malaysia is strong, with emotional and 
structural constraints having no impact. Contrary to 
Karl et al. (2020), extended trip frequencies do not deter 
Malaysians from dark tourism. The findings propose 
their willingness to revisit reflects acceptance of the 
past and psychological resilience, however the lack of 
impactful storytelling or guides at these sites might 
diminish the emotional impact of visits. The case of the 
Prisoner Museum in Melaka, a former prison-turned-
museum, highlights a genuine interest in dark tourism 
driven by user-generated content rather than formal 
marketing efforts. Despite offering enjoyable and edu-
cational activities, the museum lacks exposure and 
promotion from tour operators and the government. 
Recognizing these activities, listing them on official 
tourism websites, including them in national heritage 
programs, and funding promotional activities could 
significantly enhance the museum’s visibility and 
visitor engagement.

6. Conclusion

In summary, the lack of support for the hypotheses 
may stem from the unique cultural, educational and 
emotional engagement that dark tourism in Malaysia 
offers. Compared to other countries, Malaysians 
may perceive these destinations as opportunities 
for historical reflection rather than traumatic or 
discomforting experiences, and logistical concerns 
may not be as significant as initially anticipated. 
Nevertheless, this study contributes to both theory 
and practice by highlighting that responses from 
Generation X and males were not significantly impacted 
by constraints in their intention to visit dark tourism 
sites. It suggests that tourism operators should improve 
promotional strategies, create educational programs 
and implement support systems, with a  focus on 
perceived quality (Zainuddin et al., 2021). Furthermore, 
partnerships between tourism authorities and dark 
tourism sites could help develop attractive travel 
packages, supporting Tourism Malaysia in promoting 
these locations internationally.

The study encourages tourism authorities to 
endorse dark tourism in Malaysia, as many sites 
currently operate independently. While accessibility 
remains an issue, government intervention is needed 
to internationalize these destinations by improving 
infrastructure, such as transportation links, guided tours,  
signage and safety measures. Viewing dark tourism as 
an educational opportunity rather than a controversial 
niche can help gain broader public acceptance while 

promoting these sites as spaces for historical exploration 
could attract diverse audiences, including history 
enthusiasts, educators and students.

This study, however, has only a small sample size 
focusing on domestic tourists in Malaysia and suggests 
that future research could provide deeper insights by 
expanding the survey and incorporating international 
traveler opinions. The findings are valuable for tour 
operators, local leaders, planners and site managers, 
offering insights to target the most interested 
demographics and cater to their specific needs.

Acknowledgement
The researchers thank the International Islamic 
University Malaysia for their generous support.

Endnotes

References

Allman, H.R. (2017). Motivations and intentions of tourists to visit 
dark tourism locations [Doctoral theses, Iowa State University]. 
Iowa State University Digital Library. https://doi.org/10.31274/
etd-180810-4871

Anderson, J.C., &  Gerbing, D.W. (1988). Structural equation 
modeling in practice: A review and recommended two-step 
approach. Psychological Bulletin, 103(3), 411–423. https://doi.
org/10.1037/0033-2909.103.3.411

Andlib, Z., & Salcedo-Castro, J. (2021). The impacts of tourism 
and governance on CO2 emissions in selected South Asian 
countries. Etikonomi, 20(2), 385–396. https://doi.org/10.15408/
etk.v20i2.17449

Ashworth, G.J., & Isaac, R.K. (2015). Have we illuminated the dark? 
Shifting perspectives on ‘dark’ tourism. Tourism Recreation 
Research, 40(3), 316–325. https://doi.org/10.1080/02508281.2015. 
1075726

Becker, J.-M., Cheah, J.-H., Gholamzade, R., Ringle, C.M., 
&  Sarstedt, M. (2023). PLS-SEM’s most wanted guidance. 
International Journal of Contemporary Hospitality Management, 
35(1), 321–346. https://doi.org/10.1108/IJCHM-04-2022-0474

Bhati, A., Agarwal, M., Tjayaindera, D.N., Aung, R., Thu, M., 
& Nguyen, T.M.T. (2021). Dark tourism in South East Asia: 
Are young Asian travelers up for it? International Journal of 
Hospitality & Tourism Administration, 22(5), 550–566. https://doi.
org/10.1080/15256480.2019.1708223

Blom, T. (2000). Morbid tourism – a postmodern market niche 
with an example from Althorp. Norsk Geografisk Tidsskrift/
Norwegian Journal of Geography, 54(1), 29–36. https://doi.org/ 
10.1080/002919500423564

1 The authors used Grammarly.com and Turnitin for the 
following purposes: to check grammar, eliminate plagiarism, and 
ensure grammatical accuracy and proper citation. Subsequently, 
they conducted a thorough and critical analysis of the text, 
paying particular attention to potentially false, incomplete, or 
biased information, possible plagiarism, and the lack of proper 
and accurate attribution of authorship, and revised the article 
accordingly.

https://doi.org/10.31274/etd-180810-4871
https://doi.org/10.31274/etd-180810-4871
https://doi.org/10.1037/0033-2909.103.3.411
https://doi.org/10.1037/0033-2909.103.3.411
https://doi.org/10.15408/etk.v20i2.17449
https://doi.org/10.15408/etk.v20i2.17449
https://doi.org/10.1080/02508281.2015.1075726
https://doi.org/10.1080/02508281.2015.1075726
https://doi.org/10.1108/IJCHM-04-2022-0474
https://doi.org/10.1080/15256480.2019.1708223
https://doi.org/10.1080/15256480.2019.1708223
https://doi.org/10.1080/002919500423564
https://doi.org/10.1080/002919500423564


Articles 83

Boyacıoğlu, İ., & Aktaş, Ç. (2018). The centrality of events scale: 
A study of reliability and validity. Turk Psikoloji Yazilari / Turkish 
Psychological Articles, 21(41), 27–29. https://psikolog.org.tr/en/pub 
lications/magazines/1031828/tpy1301996120180000m000002.pdf

Buhalis, D., Leung, X.Y., Fan, D., Darcy, S., Chen, G., Xu, F., 
Tan, G.W.-H., Nunkoo, R., & Farmaki, A. (2023). Editorial: 
Tourism 2030 and the contribution to the sustainable 
development goals: The tourism review viewpoint. Tourism 
Review, 78(2), 293–313. https://doi.org/10.1108/TR-04-2023-620

Cai, Y., Li, G., Liu, C., & Wen, L. (2022). Post-pandemic dark 
tourism in former epicenters. Tourism Economics, 28(1), 175–199. 
https://doi.org/10.1177/13548166211034639

Chin, W.W., Marcolin, B.L., & Newsted, P.R. (2003). A partial least 
squares latent variable modeling approach for measuring 
interaction effects: Results from a Monte Carlo simulation study 
and an electronic-mail emotion/adoption study. Information 
Systems Research, 14(2), 189–217. https://doi.org/10.1287/isre. 
14.2.189.16018

Conner, M., & Norman, P. (2022). Understanding the intention-
behavior gap: The role of intention strength. Frontiers in 
Psychology: Section Health Psychology, 13, Article 923464. https://
doi.org/10.3389/fpsyg.2022.923464

Dancausa, G., Hernández, R.D., & Pérez, L.M. (2023). Motivations 
and constraints for the ghost tourism: A case study in Spain. 
Leisure Sciences, 45(2), 156–177. https://doi.org/10.1080/01490400. 
2020.1805655

Ermagun, A., Erinne, J., &  Fan, Y. (2022). Travel duration 
tolerance: Examining the sensitivity of emotional well-being 
to trip duration. Transportation Research Part D: Transport 
and Environment, 102, Article 103137. https://doi.org/10.1016/ 
j.trd.2021.103137

Etikan, I., Musa, S.A., & Alkassim, R.S. (2016). Comparison of 
convenience sampling and purposive sampling. American 
Journal of Theoretical and Applied Statistics, 5(1), 1–4. https://doi.
org/10.11648/j.ajtas.20160501.11

Fishbein, M. (1967). Attitude and the prediction of behavior. In 
M. Fishbein (Ed.), Readings in attitude theory and measurement 
(pp. 477–492). John Wiley.

Fishbein, M. (1979). A theory of reasoned action: Some applications 
and implications. Nebraska Symposium on Motivation, 27, 65–116.

Fishbein, M., & Ajzen, I. (1975). Belief, attitude, intention and behavior: 
An introduction to theory and research. Addison-Wesley. 

Foley, M., & Lennon, J.J. (1996). JFK and dark tourism: A fascination 
with assassination. International Journal of Heritage Studies (IJHS), 
2(4), 198–211. https://doi.org/10.1080/13527259608722175

Franke, G., & Sarstedt, M. (2019). Heuristics versus statistics in 
discriminant validity testing: A comparison of four procedures. 
Internet Research, 29(3), 430–447. https://doi.org/10.1108/IntR- 
12-2017-0515

Gani, A.A., Khairudin, A.S., Kadir, M., &  Farmy, S. (2021). 
Assessing the relationship between promotional tools and 
tourists’ intention to visit the National Prison Museum in 
Melaka. International Journal of Academic Research in Business and 
Social Sciences, 11(13), 362–374. http://doi.org/10.6007/IJARBSS/
v11-i13/8554

Genc, V., & Gülertekin Genc, S. (2023). The effect of perceived 
authenticity in cultural heritage sites on tourist satisfaction: The 
moderating role of aesthetic experience. Journal of Hospitality 
and Tourism Insights, 6(2), 530–548. https://doi.org/10.1108/
JHTI-08-2021-0218

Hair, J.F., Risher, J.J., Sarstedt, M., & Ringle, C.M. (2019). When to 
use and how to report the results of PLS-SEM. European Business 
Review, 31(1), 2–24. https://doi.org/10.1108/EBR-11-2018-0203

Hartmann, R. (2014). Dark tourism, thanatourism, and 
dissonance in heritage tourism management: New directions 
in contemporary tourism research. Journal of Heritage Tourism, 
9(2), 166–182. https://doi.org/10.1080/1743873X.2013.807266

Hassandarvish, M. (2024, August 13). More than beaches: 
Malaysia’s dark tourism beckons brave travellers. Malay 
Mail. https://www.malaymail.com/news/malaysia/2024/08/13/
more-than-beaches-malaysias-dark-tourism-beckons-brave-
travellers/145893

Henseler, J., Ringle, C.M., & Sarstedt, M. (2015). A new criterion for 
assessing discriminant validity in variance-based structural 
equation modeling. Journal of the Academy of Marketing Science, 
43(1), 115–135. https://doi.org/10.1007/s11747-014-0403-8

Hosany, S., Hunter-Jones, P., & McCabe, S. (2020). Emotions in 
tourist experiences: Advancing our conceptual, methodological 
and empirical understanding. Journal of Destination Marketing 
&  Management, 16, Article 100444. https://doi.org/10.1016/ 
j.jdmm.2020.100444

Hosseini, S., Cortes-Macías, R., &  Almeida-García, F. (2024). 
Extending the memorable tourism experience construct: 
An investigation of tourists’ memorable dark experiences. 
Journal of Vacation Marketing, 30(1), 21–44. https://doi.org/ 
10.1177/13567667221113078

Huang, R.-Y., Chang, W.-J., & Chang, C.-Y. (2021). Destination 
image analysis and its strategic implications: A literature review 
from 1990 to 2019. International Journal of Tourism & Hospitality 
Reviews, 8(1), 30–50. https://doi.org/10.18510/ijthr.2021.813

Iliev, D. (2021). Consumption, motivation and experience in dark 
tourism: A conceptual and critical analysis. Tourism Geographies: 
An International Journal of Tourism Space, Place and Environment, 
23(5–6), 963–984. https://doi.org/10.1080/14616688.2020.1722215

Jackson, E.L. (2000). Will research on leisure constraints still be 
relevant in the twenty-first century? Journal of Leisure Research, 
32(1), 62–68. https://doi.org/10.1080/00222216.2000.11949887

Jamin, A., Mohd Zain, Z., Rosnita Sakarji, S., Ahmad, N., 
& Mayang Delima Mohd Beta, R. (2020). The benefits of dark 
tourism experience among visitors in Malaysia. KnE Social 
Sciences, 4(6), 219–228. https://doi.org/10.18502/kss.v4i6.6600

Jian, Y., Lin, J., & Zhou, Z. (2021). The role of travel constraints 
in shaping nostalgia, destination attachment and revisit 
intentions and the moderating effect of prevention regulatory 
focus. Journal of Destination Marketing & Management, 19, Article 
100516. https://doi.org/10.1016/j.jdmm.2020.100516

Jordan, E.J., & Prayag, G. (2022). Residents’ cognitive appraisals, 
emotions, and coping strategies at local dark tourism 
sites. Journal of Travel Research, 61(4), 887–902. https://doi.
org/10.1177/00472875211004761

Karl, M., Bauer, A., Ritchie, W.B., & Passauer, M. (2020). The impact 
of travel constraints on travel decision-making: A comparative 
approach of travel frequencies and intended travel participation. 
Journal of Destination Marketing & Management, 18, Article 100471. 
https://doi.org/10.1016/j.jdmm.2020.100471

Kerr, M.M., Stone, P.R., & Price, R.H. (2021). Young tourists’ 
experiences at dark tourism sites: Towards a  conceptual 
framework. Tourist Studies, 21(2), 198–218. https://doi.
org/10.1177/1468797620959048

Khan, M.J., Chelliah, S., Khan, F., & Amin, S. (2019). Perceived 
risks, travel constraints and visit intention of young women 
travelers: The moderating role of travel motivation. Tourism 
Review, 74(3), 721–738. https://doi.org/10.1108/TR-08-2018-0116

Kiráľová, A., &  Šperková, R. (2024). Mapping the dark: 
A bibliometric examination of research in dark tourism. Cogent 
Social Sciences, 10(1), Article 2294552. https://doi.org/10.1080/ 
23311886.2023.2294552

Kock, N. (2015). Common method bias in PLS-SEM: A full collinear-
ity assessment approach. International Journal of e-Collaboration 
(IJeC), 11(4), 1–10. https://doi.org/10.4018/ijec.2015100101

Kock, N., &  Lynn, G.S. (2012). Lateral collinearity and 
misleading results in variance-based SEM: An illustration 
and recommendations. Journal of the Association for Information 
Systems, 13(7), Article 2. https://doi.org/10.17705/1jais.00302

https://psikolog.org.tr/en/publications/magazines/1031828/tpy1301996120180000m000002.pdf
https://psikolog.org.tr/en/publications/magazines/1031828/tpy1301996120180000m000002.pdf
https://doi.org/10.1108/TR-04-2023-620
https://doi.org/10.1177/13548166211034639
https://doi.org/10.1287/isre.14.2.189.16018
https://doi.org/10.1287/isre.14.2.189.16018
https://doi.org/10.3389/fpsyg.2022.923464
https://doi.org/10.3389/fpsyg.2022.923464
https://doi.org/10.1080/01490400.2020.1805655
https://doi.org/10.1080/01490400.2020.1805655
https://doi.org/10.1016/j.trd.2021.103137
https://doi.org/10.1016/j.trd.2021.103137
https://doi.org/10.11648/j.ajtas.20160501.11
https://doi.org/10.11648/j.ajtas.20160501.11
https://doi.org/10.1080/13527259608722175
https://doi.org/10.1108/IntR-12-2017-0515
https://doi.org/10.1108/IntR-12-2017-0515
http://doi.org/10.6007/IJARBSS/v11-i13/8554
http://doi.org/10.6007/IJARBSS/v11-i13/8554
https://doi.org/10.1108/JHTI-08-2021-0218
https://doi.org/10.1108/JHTI-08-2021-0218
https://doi.org/10.1108/EBR-11-2018-0203
https://doi.org/10.1080/1743873X.2013.807266
https://www.malaymail.com/news/malaysia/2024/08/13/more-than-beaches-malaysias-dark-tourism-beckons-brave-travellers/145893
https://www.malaymail.com/news/malaysia/2024/08/13/more-than-beaches-malaysias-dark-tourism-beckons-brave-travellers/145893
https://www.malaymail.com/news/malaysia/2024/08/13/more-than-beaches-malaysias-dark-tourism-beckons-brave-travellers/145893
https://doi.org/10.1007/s11747-014-0403-8
https://doi.org/10.1016/j.jdmm.2020.100444
https://doi.org/10.1016/j.jdmm.2020.100444
https://doi.org/10.1177/13567667221113078
https://doi.org/10.1177/13567667221113078
https://doi.org/10.18510/ijthr.2021.813
https://doi.org/10.1080/14616688.2020.1722215
https://doi.org/10.1080/00222216.2000.11949887
https://doi.org/10.18502/kss.v4i6.6600
https://doi.org/10.1016/j.jdmm.2020.100516
https://doi.org/10.1177/00472875211004761
https://doi.org/10.1177/00472875211004761
https://doi.org/10.1016/j.jdmm.2020.100471
https://doi.org/10.1177/1468797620959048
https://doi.org/10.1177/1468797620959048
https://doi.org/10.1108/TR-08-2018-0116
https://doi.org/10.1080/23311886.2023.2294552
https://doi.org/10.1080/23311886.2023.2294552
https://doi.org/10.4018/ijec.2015100101
https://doi.org/10.17705/1jais.00302


Turyzm/Tourism 2025, 35(2)84

Korstanje, M.E. (2020). The dark tourist: Consuming dark spaces in 
the periphery. In M.E. Korstanje & H. Seraphin (Eds.), Tourism, 
terrorism and security: Tourism security-safety and post conflict 
destinations (pp. 135–150). Emerald Publishing. https://doi.org/ 
10.1108/978-1-83867-905-720201009

Krejcie, R.V., & Morgan, D.W. (1970). Determining sample size for 
research activities. Educational and Psychological Measurement, 
30(3), 607–610. https://doi.org/10.1177/001316447003000308

Lacanienta, A., Ellis, G., Hill, B., Freeman, P., & Jiang, J. (2020). 
Provocation and related subjective experiences along the dark 
tourism spectrum. Journal of Heritage Tourism, 15(6), 626–647. 
https://doi.org/10.1080/1743873x.2020.1739055

Lewis, H., Schrier, T., & Xu, S. (2022). Dark tourism: Motivations 
and visit intentions of tourists.  International Hospitality 
Review, 36(1), 107–123. https://doi.org/10.1108/IHR-01-2021-0004

Light, D. (2017). Progress in dark tourism and thanatourism 
research: An uneasy relationship with heritage tourism. Tourism 
Management, 61, 275–301. https://doi.org/10.1016/j.tourman. 
2017.01.011

Machado Carvalho, M.A. (2024). Bone Chapels: Who might be 
interested in visiting and why? Tourism Recreation Research, 
49(6), 1331–1342. https://doi.org/10.1080/02508281.2023.2167908

Martini, A., & Buda, D.M. (2020). Dark tourism and affect: Framing 
places of death and disaster. Current Issues in Tourism, 23(6), 
679–692. https://doi.org/10.1080/13683500.2018.1518972

Min, J., Yang, K., &  Thapa-Magar, A. (2021). Dark tourism 
segmentation by tourists’ motivations for visiting earthquake 
sites in Nepal: Implications for dark tourism. Asia Pacific Journal 
of Tourism Research, 26(8), 866–878. https://doi.org/10.1080/1094
1665.2021.1925315

Mohd Zahari, M.S., Hanafiah, M.H., Syed Mahboob, S.S., & Md. 
Zain, N.A. (2016). Dark tourism: Is it a growth segment for the 
Malaysia tourism industry? Tourism and Hospitality Management, 
22(1), 47–56. http://doi.org/10.20867/thm.22.1.5

Nik Mohd Nor, N.M.S., Mohamed Idris, A.K., Hashim, N., 
Tarmazi, S.A.A., & Dawi, S.D.B. (2020). A study of Sarawak 
ethnic food “Tuak” as means of communication in under-
standing culture. Gading Journal for the Social Sciences, 23(1), 1–5. 
https://doi.org/10.24191/gading.v23i01.229

Nunkoo, R., & Gursoy, D. (2019). Political trust and residents’ 
support for alternative and mass tourism: An improved 
structural model. In J. Saarinen, C.M. Rogerson & C.M. Hall 
(Eds.), Tourism Planning and Development: Contemporary Cases and 
Emerging Issues (pp. 12–33). Routledge. https://doi.org/10.4324/ 
9781315083742-2

Nyaupane, G.P., & Andereck, K.L. (2008). Understanding travel 
constraints: Application and extension of a leisure constraints 
model. Journal of Travel Research, 46(4), 433–439. https://doi.org/ 
10.1177/0047287507308325

Othman, M.H., & Mohd Rosli, Z. (2023). Dark tourism in Malaysia: 
A growing sector? FBM Insights, 7(1), 59–61. 

Paker, N. (2023). Perceived challenges and beyond to caravan 
traveling: A case study on customer insights. In G. Catenazzo 
(Ed.), Cases on traveler preferences, attitudes, and behaviors: Impact 
in the hospitality industry (pp. 166–196). IGI Global Scientific 
Publishing. https://doi.org/10.4018/978-1-6684-6919-4.ch009

Prayag, G., Buda, D.-M., & Jordan, E.J. (2021). Mortality salience 
and meaning in life for residents visiting dark tourism sites. 
Journal of Sustainable Tourism, 29(9), 1508–1528. https://doi.org/ 
10.1080/09669582.2020.1823398

Qian, L., Zheng, C., Wang, J., Pérez  Sánchez, M.d.l.Á., 
Parra López, E., & Li, H. (2022). Dark tourism destinations: The 
relationships between tourists’ on-site experience, destination 
image and behavioural intention. Tourism Review, 77(2), 607–621. 
https://doi.org/10.1108/TR-08-2020-0360

Rasool, S., Tariq, H., Amin, M., Mubushar, M., & Cobanoglu, C. 
(2025). Dark tourism, thana tourism, and ghost tourism: 

A  bibliometric visualization review for the last 23 years 
(2000–2023). Journal of Hospitality and Tourism Insights, 8(3), 
937–966. https://doi.org/10.1108/JHTI-04-2024-0300

Rather, R.A. (2021). Monitoring the impacts of tourism-based 
social media, risk perception and fear on tourist’s attitude 
and revisiting behaviour in the wake of COVID-19 pandemic. 
Current Issues in Tourism, 24(23), 3275–3283. https://doi.org/10. 
1080/13683500.2021.1884666

Reddy, M.V., Boyd, S.W., & Nica, M. (2020). Towards a post-conflict 
tourism recovery framework. Annals of Tourism Research, 84, 
Article 102940. https://doi.org/10.1016/j.annals.2020.102940

Rimé, B., Bouchat, P., Paquot, L., & Giglio, L. (2020). Intrapersonal, 
interpersonal, and social outcomes of the social sharing of 
emotion. Current Opinion in Psychology, 31, 127–134. https://doi.
org/10.1016/j.copsyc.2019.08.024

Rojek, C. (1993). Ways of escape: Modern transformations in leisure 
and travel. Macmillan.

Saad, M., Ishak, N.F., Abukhalifeh, A.N., & Abu Hassan, N. (2024). 
Dark tourism destination sustainability: Assessing visitors’ 
motivation and experience towards disaster sites in Malaysia. 
Environment-Behaviour Proceedings Journal, 9(27), 249–254. https://
doi.org/10.21834/e-bpj.v9i27.5553

Saad, M., Omar, A., Ong, M.H.A., & Tiwari, V. (2022). Tourists’ 
attitude matters for the international travelling intention 
to Malaysia: A  study on tourism quality experience and 
travel frequency as determinant factors. Global Business and 
Management Research: An International Journal, 14(3s), 1486–1505. 
https://www.gbmrjournal.com/pdf/v14n3s/V14N3s-103.pdf

Sarkar, A., Chakraborty, P., & Valeri, M. (2022). People’s perception 
on dark tourism: A quantitative exploration. Current Issues 
in Tourism, 25(13), 2042–2047. https://doi.org/10.1080/13683500. 
2021.1889483

Seaton, A.V. (1996). Guided by the dark: From thanatopsis to 
thanatourism. International Journal of Heritage Studies, 2(4), 
234–244. https://doi.org/10.1080/13527259608722178

Seccardini, G., &  Desmoulins, L. (2023). Flawed public 
diplomacy: When Croatia Instagram Riviera narrative 
destination branding ignores dark tourism amateurs. Journal 
of Communication Management, 27(2), 277–292. https://doi.org/ 
10.1108/JCOM-04-2022-0039

Seraphin, H., & Korstanje, M.E. (2021). Dark tourism tribes: Social 
capital as a variable. In C. Pforr, R. Dowling & M. Volgger (Eds.), 
Consumer tribes in tourism: Contemporary perspectives on special-
interest tourism (pp. 83–99). Springer. https://doi.org/10.1007/ 
978-981-15-7150-3_7

Šerić, N., Mihanović, A., &  Tolj, A. (2020). Model for the 
development of a specialized dark tourist product. Transactions 
on Maritime Science, 9(2), 324–330. https://doi.org/10.7225/toms.
v09.n02.014

Shaheen, K., Zaman, K., Batool, R., Khurshid, M.A., Aamir, A., 
Shoukry, A.M., Sharkawy, M.A., Aldeek,  F., Khader,  J., 
& Gani, S. (2019). Dynamic linkages between tourism, energy, 
environment, and economic growth: Evidence from top 10 
tourism-induced countries. Environmental Science and Pollution 
Research, 26(30), 31273–31283. https://doi.org/10.1007/s11356-019- 
06252-1

Shekhar, &  Valeri, M. (2022). Evolving themes in dark 
tourism research: A review study. Tourism: An International 
Interdisciplinary Journal, 70(4), 624–641. https://doi.org/10.37741/ 
t.70.4.6

Shmueli, G., Sarstedt, M., Hair, J.F., Cheah, J.-H., Ting, H., 
Vaithilingam, S., &  Ringle, C.M. (2019). Predictive model 
assessment in PLS-SEM: Guidelines for using PLSpredict. 
European Journal of Marketing, 53(11), 2322–2347. https://doi.
org/10.1108/EJM-02-2019-0189

Spracklen, K. (2017). Leisure, sports &  society. Bloomsbury 
Publishing.

https://doi.org/10.1108/978-1-83867-905-720201009
https://doi.org/10.1108/978-1-83867-905-720201009
https://doi.org/10.1177/001316447003000308
https://doi.org/10.1080/1743873x.2020.1739055
https://doi.org/10.1108/IHR-01-2021-0004
https://doi.org/10.1016/j.tourman.2017.01.011
https://doi.org/10.1016/j.tourman.2017.01.011
https://doi.org/10.1080/02508281.2023.2167908
https://doi.org/10.1080/13683500.2018.1518972
https://doi.org/10.1080/10941665.2021.1925315
https://doi.org/10.1080/10941665.2021.1925315
http://doi.org/10.20867/thm.22.1.5
https://doi.org/10.24191/gading.v23i01.229
https://doi.org/10.4324/9781315083742-2
https://doi.org/10.4324/9781315083742-2
https://doi.org/10.1177/0047287507308325
https://doi.org/10.1177/0047287507308325
https://doi.org/10.4018/978-1-6684-6919-4.ch009
https://doi.org/10.1080/09669582.2020.1823398
https://doi.org/10.1080/09669582.2020.1823398
https://doi.org/10.1108/TR-08-2020-0360
https://doi.org/10.1108/JHTI-04-2024-0300
https://doi.org/10.1080/13683500.2021.1884666
https://doi.org/10.1080/13683500.2021.1884666
https://doi.org/10.1080/13683500.2021.1884666
https://doi.org/10.1016/j.annals.2020.102940
https://doi.org/10.1016/j.copsyc.2019.08.024
https://doi.org/10.1016/j.copsyc.2019.08.024
https://doi.org/10.21834/e-bpj.v9i27.5553
https://doi.org/10.21834/e-bpj.v9i27.5553
https://www.gbmrjournal.com/pdf/v14n3s/V14N3s-103.pdf
https://doi.org/10.1080/13683500.2021.1889483
https://doi.org/10.1080/13683500.2021.1889483
https://doi.org/10.1080/13527259608722178
https://doi.org/10.1108/JCOM-04-2022-0039
https://doi.org/10.1108/JCOM-04-2022-0039
https://doi.org/10.1007/978-981-15-7150-3_7
https://doi.org/10.1007/978-981-15-7150-3_7
https://doi.org/10.7225/toms.v09.n02.014
https://doi.org/10.7225/toms.v09.n02.014
https://doi.org/10.1007/s11356-019-06252-1
https://doi.org/10.1007/s11356-019-06252-1
https://doi.org/10.37741/t.70.4.6
https://doi.org/10.37741/t.70.4.6
https://doi.org/10.1108/EJM-02-2019-0189
https://doi.org/10.1108/EJM-02-2019-0189


Articles 85

Sun, J., & Lv, X. (2021). Feeling dark, seeing dark: Mind-body in 
dark tourism. Annals of Tourism Research, 86, Article 103087. 
https://doi.org/10.1016/j.annals.2020.103087

Tan, G.A., & Lim, S. (2018). The “Pearl of the Orient” as a dark 
tourism destination in Malaysia. International Journal of 
Tourism Cities, 4(1), 68–80. https://doi.org/10.1108/IJTC-04-2017- 
0023

Tim, C.Y., Sulaiman, A.I., Azman, A.A., Joanis, L., & Bakar, N.A. 
(2022). The impact of memorable tourism experience on 
behavioral intention: A case study of dark tourism destination 

– Kellie’s Castle, Perak. Hospitality, Tourism & Wellness, 6(1),  
923–934. http://myscholar.umk.edu.my/bitstream/123456789/ 
3957/1/T19.pdf

Wang, J., Liu-Lastres, B., Ritchie, B.W., & Mills, D.J. (2019). Travellers’ 
self-protections against health risks: An application of the full 
protection motivation theory. Annals of Tourism Research, 78, 
Article 102743. https://doi.org/10.1016/j.annals.2019.102743

Weaver, D., Tang, C., Shi, F., Huang, M.-F., Burns, K., & Sheng, A. 
(2017). Dark tourism, emotions, and postexperience visitor 
effects in a  sensitive geopolitical context: A Chinese case 

study. Journal of Travel Research, 57(6), 824–838. https://doi.org/ 
10.1177/0047287517720119

Wong, J.-Y., & Kuo, C.-Y. (2021). How Chinese students’ travel 
constraints influence their travel intentions in Thailand: 
Moderating role of cross-cultural adaptation. Sustainability, 
13(4), Article 1665. https://doi.org/10.3390/su13041665

Yzer, M.C. (2022, November 10). Theories of Reasoned Action 
and Planned Behavior. In E.Y. Ho, C.L. Bylund, J.C.M. Van 
Weert & N. Bol (Eds.), The International Encyclopedia of Health 
Communication: Vol. 3. Wiley. https://doi.org/10.1002/978111 
9678816.iehc0777

Zainuddin, Z., Saad, M., & Ong, M.H.A. (2021). Tourism product 
quality perceptions and big spenders’ travel intentions in 
Malaysia: A comparative study of Southeast Asian and Middle 
Eastern countries. Journal of Tourism, Hospitality and Culinary 
Arts, 13(3), 80–200.

Zhang, S., Zhao, L., Lu, Y., & Yang, J. (2016). Do you get tired of 
socializing? An empirical explanation of discontinuous usage 
behaviour in social network services. Information & Management, 
53(7), 904–914. https://doi.org/10.1016/j.im.2016.03.006

https://doi.org/10.1016/j.annals.2020.103087
https://doi.org/10.1108/IJTC-04-2017-0023
https://doi.org/10.1108/IJTC-04-2017-0023
http://myscholar.umk.edu.my/bitstream/123456789/3957/1/T19.pdf
http://myscholar.umk.edu.my/bitstream/123456789/3957/1/T19.pdf
https://doi.org/10.1016/j.annals.2019.102743
https://doi.org/10.1177/0047287517720119
https://doi.org/10.1177/0047287517720119
https://doi.org/10.3390/su13041665
https://doi.org/10.1002/9781119678816.iehc0777
https://doi.org/10.1002/9781119678816.iehc0777
https://doi.org/10.1016/j.im.2016.03.006

	_Hlk177646804
	PCH_Turyzm_35_2_2025_artykuł_20_Wadi_et_al. - po erracie 2.pdf
	_Hlk203979427
	_Hlk210123841
	_Hlk210124035
	_Hlk210124063
	_Hlk210124106
	_Hlk210124121
	_Hlk210124135
	_Hlk210124278
	_Hlk210124334
	_Hlk210124352
	_Hlk210124416
	_Hlk210124431

	PCH_Turyzm_35_2_2025_artykuł_16_Guven_et_al. - po erracie 2.pdf
	_Hlk202417544
	_Hlk202793421

	PCH_Turyzm_35_2_2025_artykuł_17_Mohanan_&_Shekhar - po erracie 2.pdf
	_Hlk201139903
	_Hlk172365116
	_Hlk201140031
	_Hlk203661460

	PCH_Turyzm_35_2_2025_artykuł_18_Eviana_&_Yusrini - errata 3.pdf
	_Hlk203994644
	_Hlk203031806

	PCH_Turyzm_35_2_2025_artykuł_19_Saad_et_al. - po erracie 2.pdf
	_heading=h.gjdgxs
	_heading=h.1fob9te
	_heading=h.3znysh7

	PCH_Turyzm_35_2_2025_artykuł_22_Pancíkova_et_al. - errata 2.pdf
	_Hlk197510594

	PCH_Turyzm_35_2_2025_artykuł_23_Borkowski_et_al. - po erracie 1.pdf
	_Hlk210715562
	_Hlk211942536

	PCH_Turyzm_35_2_2025_artykuł_24_Kozakova_et_al. - po erracie 1.pdf
	_73dejwen66so
	_lzxphc7bb43b
	_erugtn2dehug
	_hkzg05wc5wko
	_aeu6ujvw3yj1
	_vdzb4tncz82l
	_1kd8z44xzdzz
	_u2m8kof7zdno
	_s0xj1jov0opd
	_Hlk212465912

	PCH_Turyzm_35_2_2025_artykuł_25_Yardi_&_Askoz - po erracie 1.pdf
	_Hlk211418288




