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Abstract

The aim of this paper is to investigate differences between the role of
older people as consumers of goods and services in Old and New Member States
of European Union. An ageing of society process causes changes in the
structure of consumers of goods and services, in size and age respectively and
therefore should be comprehensively considered. The consequences of an ageing
process have been illustrated with an example of the tourism market.

To reach the goal of this paper statistical analysis has been carried out,
particularly in order to examine the differences between EU New and Old
Member Statés with respect to dynamics of population ageing and
characteristics of older customers. Most of the recent scientific literature
considering the specific influence of demographic processes on customers
behaviour has been reviewed.
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The key findings prove that an ageing of societies process is significant
for each European country. However EU-12 societies are generally younger in
comparison to EU-15. On the other hand EU-12 societies are exposed to higher
risk of rising dynamics of demographic changes. In a consequence, the
increasing role of older people as customers brings also essential changes in
relation between supply and demand on each markets. What is highly important,
older customers needs are evolving due to their increasing purchasing power,
higher education level and better consumers awareness. For instance, these
relationships can be observed on tourism services markets where older people
are becoming a significant and more attractive group of consumers, due to the
level of their tourism expenditures. Moreover, the study described clearly
considerable differences between older customers behaviour in EU Old and New
Member States: in the purchase frequency of tourism services, in the length of
holiday trips and in the level of expenditures. In the subsequent years, a higher
homogenisation of purchasing habits of older people in European countries is
expected.

This paper contributes to the most current European scientific discussions
on an importance of older people for a development of economies from the
perspective of their impact on goods and services markets. Furthermore,
especially in a context of insufficient optimization of companies strategies,
which are still directed to a shrinking group of young buyers and the lack of
knowledge about changing needs of older customers need to be highlighted and
analyzed to bring new solutions for producers, retailers and whole markets.

1. Introduction

The increasing role of older consumers on European markets of goods and
services is strictly connected with general demographic trends of ageing
of societies.

The boundary, which is separating different age groups between young
and old customers is widely discussed in the literature. Depending on the author
and the purpose of the division, its exact age value varies between 45 and 75
years old. Differences in approaches stem from the research areas of the
conducted analysis. For example, when marketing strategies of cosmetic
products are taken into account, the age of 50 is being selected in most cases. By
contrast, conscientiously research in the field of medical care services for elderly
define older people as those who are at least 75 years old. Due to the rising life
expectancy the age level, which is used as a boundary for classifying people
between young and old is increasing. As a result in recent years more interest in
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scientific researches is directed toward peoplenfthe so-called ‘older-older’
group, which consists of people at the age of #5even 80+ (Rosset 1959, pp.
107-134; Kurkiewicz 1992, pp. 55-56).

The age level of elderly is not absolutely cleagrein statistical datasets,
hence it becomes one of the most crucial limitatifor deeper comparisons.
This problem reveals not only in comparative stedietween groups of
countries or individual countries, but also in diffnt studies prepared and
published even by one institution, e.g. Centrati§teal Office of Poland (CSO
2011). Widely recognized classification implemented European statistics
(Green Paper 2005, p. 4) divide age groups in B8ocim the
following categories:

* children — 0-14 years;
* young people — 15-24 years;
 young adults — 25-39 years;
adults — 40-54 years;
older workers — 55-64 years;
elderly people — 65-79 years;
very elderly people — 80 years and more.

Because the aim of this paper requires statistcalysis, it is highly
important to choose the correct boundary of eldgdyple. Most statistical
datasets are based on economical activity andglia¢ reason why age of 65 is
the most common term of elderly. The same thresisoétcepted in this study,
whereas it is possible. However, as it will be ifiled in subsequent paragraphs,
the classification where only one variable — theonblogical age — is taken into
account is an oversimplification and can lead tanerwus inaccuracies.
Categorizing by age groups is often misused in rotdeobtain so called
homogenous cohorts, members of which can afterwaydsmilar features and
behaviours. Notwithstanding, modern societies, asesult of progressive
processes of cultural change, go beyond the aateptes where people no
longer behave as they are excepted for their agis. fhenomena is called ‘age
intricacy’ and is a result mainly from changes imaaea of a life-style of social
groups (Sty 2006, pp. 10-12). That is the reason why some rategories
should be taken under consideration when descrilaingolder consumer’s
behaviour and its impact for goods and serviceketsr This point of view is
also a part of this paper.
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2. Ageing of societies process

An ageing of society process can be described as a growing participation
of older people in population. To illustrate the significance of this process
a proportion of people aged 65 and over is presented on the Figure 1.

Figure 1 illustrates that an ageing of society processes is a common
tendency for almost every EU Member State. An average percentage of share of
older people in population in 2010 for 27 countries of European Union
amounted 17,38% and it was more than 1,3 percentage point higher comparing
to 2002. The only exception in this statement is Spain, where a slight decrease of
the elderly share in population was noticed since 2002. However, demographic
projections, also for Spain, predict the growth of the index above the level of
a base year.

Figure 1. The share of people aged 65+ in total population (in %)

20,00% |

m 2002 w2010
15,00% — = — — B
0,00%
It EZZEL 35 ER®ESE 2ELEE>TECEES
Dl ST ag R cEZcosPrsg S 25525885 ERS R
o DD £ = T 0= ¢ mw =00 > 8o wm w5 [s0]
an ETwn &Y =35 = = S £ 0 = 2=
Lwm = E o — = =z B o T — o £ S
T 5 5= w0 £ @< SiL 3F L o ow W £ =0 2= o 2
Ta0 gL o 2 5T v g
x o = Ia
= [
o = _Ea_“ @
c L)
o

Source: own calculations based on: (Eurostat 2011).

According to the graph above, there are significant differences between
countries in the process dynamics of ageing of societies. The youngest society is
in Ireland (11,60%) and the oldest is in Germany (20,66%). There are also
differences in the level and dynamics of the older people share between EU New
and Old Member States. UE-15 notes on average the index level of 15,93%
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compared with 15,76% in twelve New Member Statdss Tisproportion was
even greater in the year 2002 (15,47% to 14,39%)tduhe higher dynamics of
demographic changes in EU-12, which nearly equéNzdues in both groups of
countries. As set out in long-term demographic gmtipns, the ageing process
will continue in future decades all over Europe.

All mentioned above dissimilarities arise from sedesources. First of
them are so called baseline demographic conditionsach country. Among
them the level of fertility, mortality and migratiobalance are said to be the
most important factors. In addition, an indirecipant on visible differences is
created by a close connection with so called ‘deagc transition model’.
The basic interpretation of this model demonstrales significant impact of
country development change from pre-industrial noiredustrialized economy
on birth and death rates. Each stage of demogragiisition varies in a pace
and main sources of transformation. Firstly, higheome brings new solutions
in a food supply and health care systems. Nextongiments are noticed in the
area of work conditions as well as in the incregginbanization process and
contraceptive technologies development. All thesedrs lead to modification
of a lifestyle and the work valuation by societymieers and in consequence
lead to change in the concept of a family and etdiding. In addition, changes
in age structures have an impact on the size ollptpn. First stages of
demographic transition bring higher dynamics in yapon growth rates
because of significant decrease in children mdaytals well as in the older
people cohort. Because of further amendments tbietgareaches the moment
of stagnation and later starts the process of ldhignand ageing of population.
Some theories suggest that there are only fourestayf a demographic
transition, however new socio-economic circumstarm®ught new interesting
observations. According to newest researches, gesntith the highest levels
of national wealth (measured by HDI — Human Develept Index) experience
the reversed negative trend. It is a sign that rignisify efforts to promote
fertility it is possible to increase number of cnén in societies. It can be called
as a fifth or even the sixth stage of the sociggdition Active.. 2003, pp. 29-
32; Myrskyla et al. 2009, pp. 741-743).

One of the main indicators, which give a measuranofgeing of societies
process is median age. In 2010 the median ageed&th27 population was 40,9
years, meaning that more than a half of Europeanoricitizens were aged 40
years and over. This index differs among the Men8iates starting from 34,3
years in Ireland to 44,2 years in Germany. Thisat@n is a consequence of
earlier observations in the degree of populatiogiragin particular countries of
the EU. Again, in OMS countries the level of themdgraphic indicator
explained above is higher than in EU-12. The medige of total population in
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EU-27 rose steadily in analyzed period - in totalrenthan 3 years since 2002
(Demography Repo2011, pp. 61-63).

The ageing process in Europe should be consideyetthéb measure of
younger age cohorts participation in populatione eneral tendency among
European countries is accruing analogy: the lagiere of older people in
a society the smaller part of people aged up toy@érs. Particularly this
statement is a truth for Germany (with the lowesipprtion of young people)
and for Ireland (with the highest share of 0-19ry&lds) ©emography Report
2011, pp. 60-61). Those observations confirm thedgeing of society is largely
determined by a low level of fertility rates andndynic changes in age
structures, which manifest itself not only in thsing number of older people
but also in a decline in numbers of younger cohfirtgh adults and children).
Moreover, an increasing role of older people camrdreoborated by an old-age
dependency ratio, which shows the relative sizéhefold population (65 and
over) to working age population (15-64 years).

Figure 2. Old-age dependency ratio
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Source: own calculations based on: (Eurostat 2011).

The demographic transformation of an European sqcikustrated by
Figure 2, leads to significant changes in propartid selected age groups in
population. According to the previous findings, amcrease in old-age
dependency ratio is projected. However, these awmngll not proceed with
equal force everywhere. Relatively equal, but ragiowth in all 27 European
countries in 2010-2060 is a result of two diffefeaverlapping trends. Old
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Member States will exceed the average value ofyaediratio of EU-12. It will
be observed by the year 2040 when the tendenaying go be reversed. These
disparities are the consequence of a decreasingnige of a deterioration of
the indicator in countries from the first selecggdup and a very rapid increase
in its value noticed in NMS countries, ranging frad®35. All presented
phenomenon have an important impact on the poggimfF an economic
growth, a public finances stability or pension syss$ effectiveness. In 2010 in
the EU-27 had about 3,5 person at working age Yeryeperson aged 65 years
and over. Between 2050 and 2055 this index is gtwndpuble and that means,
commonly speaking, that no longer 3,5 personsphlyt 2 persons will have to
work for one retired person. Of course, this intet@tion shouldn’t be treated so
directly, but it certainly shows projected burdesfsdevelopment posed by
demographic changes.

The analysis of demographic processes requireagakio account also
the speed of projected changes. The changes awgutdo rapidly and
a presence of a need of extensive socio-econonaptations put very strong
demands on state policies. The necessity of cansteanges monitoring must
affect an amendment of implemented and plannedigpsbiategies, which in
turn will be a significant measure of state actiosffectiveness. Adding
uncertainty of demographic projections to thosesmerations and difficulties
in an estimation of their impact on societies acdnemies, it draws a complete
picture of challenges faced by particular countridgee groups of countries can
be distinguished by their susceptibility of popidat changes lfemography
Report2011, pp. 64-65):

e countries that will experience a slow pattern ofeiag, start with
a temperate old to older population: Sweden, BeilgiDenmark, France,
Luxembourg, Netherlands; slower ageing will helpsth states to become
relatively younger compared to others

» countries that are already relatively old and arejggted to age at
a moderate rate: Germany, Austria, Spain, Italpv&tia and Greece as
well as Ireland (this same age pattern but a |dessl of a start point of
ageing); they will experience modest ageing of pefpon processes but
only in first decades in the future (till 2040)

e countries with the highest rates of population ageimainly from 2040
onward: Poland, Slovakia, Bulgaria, Cyprus, Hungaryhuania, Latvia,
Malta and Romania; currently with a comparativeby | proportion of
population age 65+ is projected to increase slawil 2020 and to grow
rapidly in next decades.

New Member States are included mostly to the lastig of countries
with the highest expected dynamics of changes & @gterns. In the future,



90 Katarzyna Batandynowicz — Panfil

different dynamics of ageing in each country willsult in much greater
diversity in the level of ageing of populations @as EU-27. This statement
stays in line with earlier findings, that the meapid transformation in an age
structure of societies occur in EU-12 and thosent@s will struggle with the

biggest socio-economic problems. Moreover, NMS toes are often

characterized by a lack of experience in takingeaive efforts to meet
demographic challenges, what puts them even iffiauti position.

3. Characteristic of ageing consumers

Since in the literature the marketing’s fixation thie 20-34 age group as
the best target for successful business is oftghlighted, it seems reasonable to
consider simultaneously an evolution of a partisgrain population of people
aged 65 and over to those aged 20-34 (Fig. 3).

Figure 3. Participation of people aged 20-34 and 85n population in Old and New Member
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Source: own calculations based on: (Eurostat 2011).

Comparing two selected age cohorts from Figureo®esobservations
can be made. First are differences between prapertif younger and older age
groups in societies. Those aged 20-34 are a grpateof societies both in New
and Old Member States than those aged 65+. Takiogaccount the observed
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changes of this index during the analyzed periot$ ivisible that in EU-15

countries the gap between older and young is namggwvhich is a consequence
of an increasing participation of people aged 65¢ a dynamic decline in
participation of a younger age cohort. Howevers thend can’t be confirmed in
NMS countries, where the dynamic growth of a sigaifice of older people is
not accompanied by a comprehensible trend for th@aged 20-34. The
explanation leads again to the demographic tramsitiodel and a classification
of each countries groups to a different stage efttansition. In general, Old
Member States, as more economically developed deantare also more
advanced in demographic changes, which can bewaubar earlier shrinkage of
children generation and young adults. Conversayntries included to EU-12
as less developed both in economic and demograpbimesses are in earlier
stages of age structure changes and presumablyg@rg to reach the
comparable level to EU-15 in the nearest future.

Differences in the role of older people as conssnistween Old and
New Member States of European Union require taunhelabsolute and relative
sizes of each age group. Moreover it is necessargonsider additional
characteristics of older buyers, e.g. purchasinggpplevel of education, health
condition, mobility or household conditions. Somé these factors are
investigated in the next paragraphs.

First indicator is describing an economical sitolatof older customers
and it is a percentage ratio of people at risk afgpty and social exclusion in
population (Tab. 1). This index is often used tmwghboth a significant
disproportion between Old and New Member Statewels as changes of its
level in time.

Table 1. People at risk of poverty and social exclim (as percentage of total population
of age cohort, in %)

2005 2006 2007 2008 2009 201(¢
Less than 65 yearg EU-27 25,7 254 24,4 23,7 23,4 24,1
EU-15 21,6 22,0 21,6 21,6 215 22,4
EU-12 40,8 37,9 34,8 31,3 304 30,6
65 years and over | EU-27 25,6 24.8 245 23,2 21,7 19,8
EU-15 21,8 21,6 21,9 20,9 19,5 18,0
EU-12 42,1 39,2 36,4 34,0 31,7 28,3

Source: (Eurostat 2011).

Data presented in Tab. 1 describe general obsengafrom European
Union and indicate that as a whole, people agedngbover are less exposed to
poverty than younger cohorts of European citizédtatistically one of four
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persons aged up to 65 years lives on less than @0%teir country’s average
household income. Among older people such low leféhcome affects every
fifth person. Moreover, during six years of the docted analysis, the poverty
ratio for older people was systematically decreagimom 25,6% in 2005 to
19,8% in 2010, while a declining tendency for yoengenerations is less
spectacular (only about 1,5%). In addition in theary 2010 the opposite
tendency could be observed among the young pebipéeobserved changes can
be taken as a sign market decision makers that oldgomers are not only an
important, but also an economically attractive grofibuyers.

Additionally, what is needed to be highlighted, rtheare significant
differences between Old and New Member Statesdredposure on the risk of
poverty. In the EU-12 countries the level of thiglicator is much higher.
It means that, when an average household incomeadtieg into account,
inequalities between particularly countries are Imowre visible. For instance,
the biggest risk of poverty of older people is uldaria together with almost the
lowest level of income, which is much lower notyoih comparison with an
average for EU-27, but also with the group of EUcbRntries.

However, dynamic analysis provides more optimistaclusions. At the
beginning of the period (2005) the observed divecgebetween countries were
much higher and were reaching about 20 percentagesp In 2010 it was not
more than 10,3%, thus fewer people, both aged dessover 65 years, are
exposed to poverty risk in NMS countries. Nonetsglesubstantial differences
between all European countries are persistentaengsk of poverty is about 6%
of society in Luxembourg and Netherlands and 56®uilgaria (Eurostat 2011).

Additionally, some general findings from researcbhesiousehold income
satisfaction among people aged 50 and over camdvend This one of the top
important component of economic well-being confirmagiations between Old
and New Member States (Fig. 4). Approximately 700fer adults were asked
in 2006-2007 about the level of satisfaction witte ttotal income of their
household (Bonsang, van Soest 2010, p. 6). Geperatire respondents were
satisfied and very satisfied with their househaoicbime (52%) than dissatisfied
and very dissatisfied (20%). About one third ofp@sdents were not conclusive
in an evaluation of their income. Considering difeces between countries,
Poland needs to be pointed out as a country wheeebtggest share of
respondents were dissatisfied and very dissatisfiitth the level of their
incomes. In this same time, correspondingly, théee lowest percentage of
satisfied and very satisfied people was noticed.

The figure (Fig. 4) also shows that Denmark, théhdands and Sweden
unambiguously ranked in the first, second and tipkate report the highest
income satisfaction. When income satisfaction isngared with monthly
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household’s net income (corrected for PPP) a stioogjtive relationship is

noticed. Except France, it is common for each itigated state that higher
average household income corresponds with higlwemie satisfaction. In this
comparison, Poland and Czech Republic were markeddih the lowest

proportion of satisfied and the lowest level of &elwold’s net income (Bonsang,
van Soest 2010, pp. 6-9). However Poland and CReghublic were the only

two NMS countries, that were included in the ddsamti study, thus it does not
allow for generalizations. Nevertheless, it is apamant finding that

disproportions within EU-27 are recognized and oldéizens from New

Member States are more affected by shortfalls donmes, compared with EU-
15 (see also: Puente 2005, pp. 1-6).

Figure 4. Distribution of reported income satisfacion by country (in %)
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Source: (Bonsang, van Soest 2010, pp. 25-26).

Before commenting on the uneconomical elementslaéraconsumer’s
characteristic, it is worth noting that living angements of people aged 64 and
over can bring some additional information abouffedénces in living
conditions between Old and New Member States. Bduations of living of
older people are generally investigated in statstresearches: alone, without
a partner but with other people, just with a spoursa partner, with a spouse or
a partner plus other people. It can be said thatlEl$ocieties are generally
more similar to Southern European countries whitergeople live with others
much more often than in Scandinavia and Northermof@ However,
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comparing Old and New Member States as separatggnb is obvious that
living with other people is much more accepted ihR. Increased values in all
categories of common residence with third partrescaucial especially for older
widows and widowers or a single in NMS countriebgeve this ratio is twice the
average values of EU-15 countries. Slightly smalédthough still important
difference occurs in the case of living with spaudeowest differences between
two analysed groups of countries are reported imdeof people living alone
(Income and living.2010, pp. 92-94).

This investigation also highlights the impact diype of a household and
families conditions on customers behaviour of olgeople. Especially it is
related to an autonomy of purchasing decision®orces and types of opinions
about willingness to buy goods and services. Momgpoirtantly, close
connections between older customers and their iissridad to abnormalities in
the structure of consumption needs, comparing wd#itision-making and
economically sovereign people that are living alone

Next area of interest in older consumers charatiesi is the level of
education. Well educated society generates moreeagwansumers behaviours.
The mechanism of that is simple: the higher develam stage of society
customization of societies gives higher levels mfidgentification of their needs
and possible variations of satisfying them as wslldvanced skills of making
optimal purchasing skills. As a result — betteraadion creates more demanding
customers. Companies and sectors should adoptt@ineumstances what can
lead to developing new products, advancing of teldgy, and general
improvement of a functioning of markets. Althoughiich uncertainty remains
these conclusions give a sufficient basis to ingagt an education level of
older people.

Analyzing a percentage of persons with upper semgndnd tertiary
education attainment, there are no sufficient exsdeconfirming differences
between Old and New Member States. It is true, tilvdbhe group of countries
with the highest level of well educated older @tig (more than 80% of people
aged 55-64 years) belong mostly countries from RUelg. Baltic States, Czech
Republic and Slovakia. The Germany is the only pttoa. The countries with
the lowest level of this indicator are Malta andrtBgal (less than 20%).
However, taking a closer look gives an opportunity investigate that
a theoretical border lies rather between north sotth of Europe or between
men and less educated womdat{ve ageing. 2011, pp. 128-132) than between
New and Old Member States. General calculationgelea doubt in this regard:
57,9% people aged 55-64 years in EU-15 and 57,0%UnAl2 have upper
secondary and tertiary education. More importathly significant growth of
well educated people participation can be obsemeHurope. The process is
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directly connected with an increasing share of esttslin younger age cohorts,
who are becoming seniors over time (Eurostat 2011).

Higher level of education of European seniors caralso confirmed by
a significant increase of Internet users among thearing the last five years
(2006-2011) an average proportion of persons aget5years using Internet at
least once per week has doubled in European Uhiomost countries every
fourth older person joined to silver surfers instpieriod and in this same time
used this communication channel to e-mail corredponoe or to find needed
news and information. Naturally, the disproportmiween the share of Internet
users in overall population and people in older egstill high. However, in
2010 year 46% of UE-27 citizens aged 55 to 64 Uisietinet each week (65% of
total population). Large differences are observedhmaring these results with
values for older age group (65-74 years) where 8BB6 of people are regular
Internet users and 17% use it daily (Eurostat 2011)

Although, the level of education of seniors was pamable in Old and
New Member States, dissimilarities in Internet wse highly noticed. On
average every second person aged 55 to 74 yektd-Ib is a frequent Internet
user. Those countries are characterized by a graateunt of variation — from
11% in Greece to more than 70% in United Kingdohe Netherlands and
Demark. However, silver surfers in countries tléngd the EU in 2004 or later
are not more than only 26% total older generateurgstat 2011). Reasons of
the divergence between two groups of member statglsl be: generally lower
level of Internet accessibility for the whole pogiidn and/or for the older
cohorts, and/or the a lack of appropriate skillsthis area. Not considering
causes of the described differences there is a toedchw attention to possible
results of these tendencies, e.g. dissimilaritins ai consumption basket
(especially in an area of e-commerce or e-bankiag)utilization of Internet to
communicate with clients, or a level of developmeintompanies, markets and
sectors of economy connected with network activitie

Furthermore, most of older users are assessingtthiatinternet skills are
rather low, however the number of individuals wathaverage perceived degree
of skills is growing Active ageing. 2011, pp. 135-137). These observations
should be especially important for Internet semwicppliers, e.g. Internet
banking or online shops. The growing number ofrenpurchasing seniors and
their increasing Internet skills may be an impartaign for e-commerce
marketers that older people are becoming more ctittea group of online
consumers. However, the role of older customersstié undervalued in
a comparison to their purchasing abilities.
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4. The role of older consumers in tourism

One of the core examples of a growing role of ojukwple as consumers
is a sector of tourism. General, tourism demands haghly conditioned by
economic and political factors, especially wheneilinational trips are
considered. A popular business myth says that ymiymg people are a valuable
target group of tourist services. This approachltesn a strong undervaluation
of an importance of older people for the whole igmarmarket.

However the group of older tourists has become eerimoportant part of
total holidaymakers in recent years. A lack of sight statistical data makes it
impossible to conduct dynamic analysis but, datanast countries confirm the
growing importance of older people among numberttaeirists. The highest
observed rate of tourists aged 65+ in the numbéataf tourists was above 24%
in Denmark in 2010. It means that every fourth isiuvas in his/her retirement
age. Denmark is also an example of a dynamic grofvthis index — in 2002 it
was only 10,5%. An opposite tendency can be indccat United Kingdom with
more than 7% decrease from 24,9% in 2002 year 74T 2010. In general,
in EU-27 the overall trend in tourism market bringspositive correlation
between a growing group of older citizens and awmreasing share
of older tourists.

Having the distinction between Old and New Membetes, substantial
differences in an older tourist behaviour can Isealrered. First to mention are
dissimilarities in a share of people aged 65+ italtpopulation of tourists.
According to available data for 20 EU countrie010, an average percentage
of older tourists in EU-15 is almost two times hegh{16,6%) than in EU-12
(9,2%). In this last group the highest value (abtbSeper cent) was reached in
Hungary and the lowest values (4% and less) weteatb in Cyprus and
Lithuania. The dispersion between countries desdrdbove may be explained
both by differences in purchasing power of oldepgle in Old and New
Member States as well as by a dissimilarities ofsomer habits of an older age
group of clients between countries, for examplesdie structures of customers
baskets. Similar conclusions can be formulatecherbsis of statistical data not
only related with a number of tourists but alsohwat number of longer holiday
trips (4 or more overnight stays).

Taking into account tourist expenditures, it isacléhat average expenses
for holiday trips are lower for people aged 65 andr than for total population
of tourist. However, dispersion between countriesignificant. For instance, in
Germany, taking into account an average expenditoreone night during
a longer holiday journey, older people spend dightore than traveller in all
ages, but in comparison in Latvia they spend thirees less (Tab. 2).
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Despite limited availability of data, some genecahclusions can be
drawn on the basis of data presented in Tab. 2rayeeexpenses for one night
during a holiday trip in Old Member States are Rigthan in NMS countries.
This is true both for all travellers regardlessagé. People age 65 and over are
even more diverse in their tourist expenditure agntwo analyzing groups of
countries. Those differences result in a greataatran in expenditures of older
tourists per holiday trip as a percent of tourisxpasmses per one night of all
travellers. In countries classified as EU-15 oldestomers are prone to spend
more to meet their tourism needs, it goes altogetti¢h generally higher
spending on tourism in those countries. Moreovarspite of the existing
disproportions between their expenditures and stuin all age, the level of
their expenses in OMS countries is relatively corapke to population as total.
In this group of countries the disproportion betwaspending of people age 65
and over and all age cohorts on one holiday nighsg wot higher than 20. In
contrast, the analysed proportions in New MembeateSt remain. Except
Slovenia, older people spent much less for onetrafjtheir holiday trip than
younger ones (not more than 70% of tourists spendnall ages). Such
significant differences must have an impact onisbumarkets in every country.
Lower expenditures lead to a lack of sufficient remmic motivation among
entrepreneurs for a dynamic development of new ymisd and services
in EU-12.

Table 2. Tourist expenditure per one night of a holidy trip (4 nights and over) of people age
65+ and tourists in all age (in 2010)

Selected Tourist expenditure per night (in 1000 EUR) Tourist expenditure per night
countries Total tourist | Tourist age 65+ age 65+/total tourists (%)
Old Member States
Germany 0,0687900 0,0688083 100,02%
Spain 0,0413300 0,0329742 79,78%
Luxembourg 0,2264100 0,2089534 92,29%
Netherlands 0,0561319 0,0490319 87,35%
Portugal 0,0408900 0,0328186 80,26%
Sweden 0,0702992 0,0594694 84,59%

New Member States
Cyprus 0,0704684 0,0481517 68,33%
Latvia 0,0391100 0,0107572 27,50%
Hungary 0,0268707 0,0180143 67,04%
Poland 0,0204596 0,0142761 69,78%
Slovenia 0,0470000 0,0421434 89,66%
Slovakia 0,0517106 0,0278586 53,87%

Source: own calculations based on: (Eurostat 2011).
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From a perspective of the aim of this paper, iimportant to highlight
one more conclusion. Tourism expenditures per rdghing longer holiday trips
in European Union were generally greater in 201@nthn 2005. Own
calculations based on available statistical datenfiEurostat show that this
tendency is irregular at least in two dimensions.

First are differences between countries, whereoavlr of expenses in
New Member States seems to be more dynamic haviognipared to EU-15
countries. One possible explanation of this phemamis the starting point,
which was significantly lower in the level. Theredoeven a high increase of
expenditures still does not allow to reach the ll@f¢ourism expenses of OMS
countries. But on the other hand, observed diffegenmay be related with
a transformation of societies occurring in EU-12rmies. The higher economic
development together with an increasing level ofication and customer
awareness result in changes in consumption basketavour of satisfying
higher-order needs.

The second dimension of diversity between sociétieanalyzed area is
dynamics of growth of tourism expenditures. Forcallintries presented in Tab.
2 total tourism expenditures per one holiday nigbteased on average during
years 2005-2010 by 28% and for older tourist by 5&rostat 2011). Such
a comparison eliminates an effect of inflation gmdves that older people are
becoming an increasingly important and an attractiroup of buyers of
traveller services.

5. Conclusion

The aim of this paper was to investigate main diffiees between Old
and New Member States in characteristics of annggei society process and
the role of older people as consumers of goodsandces.

Countries of EU-12 are classified as a group withlighest expected age
pattern changes. It means that these countriesratatésely young populations
comparing to OMS. However, the dynamics of ageirity ave significant
impact on the possibility of an economic growtlabdity of public finances and
on effectiveness of pension systems in NMS cowtrn age structure of
ageing societies is changing in a direction of @éasing participation of older
people among citizens. This leads to many challeegeabour market, but also
in the process of fulfilling the needs of an agesugrieties on goods and
services markets.
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Differences between Old and New Member States waidemt both in
specific needs of older consumers and the way eftimge them. In EU-12 older
people are generally less aware of their custonmger and are not treated as
a attractive group of clients. Significant diffecels are a result of diversity in
a level of economic development and hence subatatfisiparities in GDP per
capita, as well as the levels of disposal inconteastructure of a typical basket
of goods and services. This conclusion was alsdircoed by a survey on
European citizens conducted in March 2009. Respuadm countries that
joined the EU in 2004 or later are less likely tyeee with a statement that the
development of products and services respondinameeds of older people
will become a key driver of their national econofintergenerational solidarity
2009, p. 23).

An increasing role of older people as consumemsdee visible in EU-15.
For instance, tourism sector in Old Member States lze described by much
higher expenditures in absolute numbers and ifa#ior to average expenses of
total population. There is a wider offer for thajeagroup of customers.
Indicated differences in consumer behaviour e.g.lémgth of holiday trips or
destinations of a travel are derived mainly fromitthhabits. In the future older
consumer behaviour, not only in tourism sector ddab in other branches, are
projected to an evolution in a direction of a hoemaigation within the whole
European Union.

In addition, it has to be emphasized that New Man8iates are highly
heterogeneous. For example, while Cyprus is oftenhmmore similar to other
countries from Southern Europe, three Baltic coestmanifest convergence as
well as Poland, Slovakia or Czech Republic. Culfwgeaographical and religious
factors have significant meaning in building thesenilarities. On the other
hand, these sub-groups of countries are not cadnsiaoh their classification
significantly depends on an area of conducted aimlyFor instance, in
Slovenia, Slovakia and Poland, just as in Cyprus @her southern countries,
an extended family is still the societal norm. Thaans e.g. young adults are
leaving their family homes late and older peoplesflive with their adult
children. In that countries three-generational lebiotds are much more typical
than in Czech Republic and Hungary where, in cetitthe structure of families
has more in common with Nordic countries. In thése economic reasons had
the major impact for a countries classificationfdture, the growing income in
New Member States will have an impact on houselstildctures and living
arrangements, which can evolve in similar directionmore economically
developed countriesnicome and living. 2010, pp. 97-98).

Moreover, gender differences should also be indudefuture analyzes,
especially because of strong differences betweadags in life expectancy and
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higher proportion of women in older population.clonsequence, it brings much
higher share of widowed elderly women, who are nfimguent beneficiaries of
medical services and nursing homes. Living and rreaonditions of older
women and men are diverse and result in a subastainttompatibility of
a consumer behaviour between men and women.
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Streszczenie

ROLA OSOB STARSZYCH JAKO KONSUMENTOW — STUDIUM
POROWNAWCZE STARYCH | NOWYCH KRAJOW CZt ONKOWSKICH
UNIl EUROPEJSKIEJ

Celem opracowania jest zbadaniezm@ pomedzy rol oséb starszych jako
konsumentéw débr i ustug w gospodarkach starych i nowyght®ach Cztonkowskich
Unii Europejskiej. Proces starzeniaesspoteczgstw prowadzi do znacznych zmian
w liczbie i strukturze wiekowej konsumentéw na poszczegdlnych rynkach débr i ustug.
Zjawisko to wymaga hiszych rozwzesi. Podstawow metod badawcz zastosowamn
dla osigniecia celu jest statystyczna analizazm&c pomedzy krajami ,pitnastki”
i nowymi czionkami UE. Rozwania zostaly dodatkowo uzupetnione o przdgl
najnowszej literatury w dziedzinie zachawgnkowych starszych konsumentow.

Podstawowe wnioski ptyne z dokonanej analizy potwierdzajystpowanie
istotnych rozbignasci pomedzy obiema opisywanymi grupami krajéw europejskich.
Proces starzenia gispoteczéstw jest jednym z kluczowych zjawisk demograficznych
widocznych we wszystkich krajach europejskich. Generalnie, nowe kraje cztonkowskie
s¢ demograficzne miodsze, jednotie s bardziej nardone na wysz dynamik
zachodzcych zmian. Rogey udziat oséb starszych w spotetsterie prowadzi rownie
do zaburzé funkcjonowania rynkéw: zmiana struktury wiekowej nabywcoéw, nowe
potrzeby i konieczd ich zaspokojenia, adaptacja przegdsorstw do nowych
warunkow. Podkrdenia wymaga réwnie fakt ewolucji potrzeb os6b starszych,
wynikagca m.in. z rosgcej sity nabywczej, wgzego poziomu wyksztalcenia oraz
wiekszej swiadomaci rynkowej. Przyktadem w tym zakresie zendy zachowanie
starszych konsumentow na rynku produktow i ustug turystycznych, gdzie wykazane
zostaly znaczne tdice pomgdzy starymi i nowymi Batwami Czionkowskimi.
Rozbiénasci dotycz w szczegoéln@i czstotliwasci korzystania z ustug turystycznych,
diugasci wyjazdéw wakacyjnych oraz poziomu ponoszonych na nie wydatkéw. Ponadto
w opracowaniu wykazanée osoby starsze stapie nie tylko coraz wiksz; i bardziej
znaczcq grupg konsumentdw w Europie, ale rowhibardziej atrakcyjp z punktu
widzenia ich zachowanabywczych.

Studium poréwnawcze stanowi wkiad do zpiej dyskusji naukowej nad
znaczeniem 0s0b starszych dla rozwoju europejskich gospodarek w perspektywie ich roli
odgrywanej na rynkach débr i ustug.



